Empowering everyone with Design
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The Power of Japanese Design
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Japanese design is expanding in scope

from the physical to the intangible,

from service to system.
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Design Unites Society

and the Individual

Through GOOD DESIGN AWARD, we at JDP(Japan
Institute of Design Promotion) have been observing how
the power of design has changed through the year.
In the age of large-scale problems the role of
design is expanding. In particular, we are seeing
the power of design in creating new structures that
bring together diverse minds to unleash their
creativity. The power of design has the potential to
help people to rethink their relationship with

society and inspire beautiful collaboration.
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The History of Japanese Design As Seen Through GOOD DESIGN AWARD
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The Revival Era

1970
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The Japanese Original Era
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The Value Change Era
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Quality-first design lead Japan’s post-war re-
vival. (The RC-10K electric rice cooker revo-

lutionized housework.)
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Entering the age of improved lifestyles and richer
minds. A number of well-received products are
released globally. (Honda Civic.)
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Design expands from the physical to the intangi-
ble. (The ever-loved entertainment robot AIBO.)
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The Value Diversification Era

2010
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The Sharing Era
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The diversification of values and needs brought
about by the internet. (The style and fea-
ture-heavy INFOBAR mobile phone.)
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Design moves to create sharing,circular systems.

(Otera Oyatsu Club, sharing temple offerings
with those in need.)
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The Co-Creation Era
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An age when everyone co-creates and shares
design mentality. (Avatar Robot Orihime and
Cafe DAWN.)



Our Purpose
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As societal problems diversify and the role of design transforms,

JDP has reimagined our role and desire for the future into our Purpose.
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JDP’s vision of future society,

through our unique design-informed lens

As humanity continues to confront so many difficult
challenges, we consider it our mission to share the
power of design with as many people as possible
so they may uncover solutions to these problems.
We aim to create a society in which more people
can utilize the power of design. This is the age to
explore new arenas, all around the world. At JDP

we are expanding the power of Japanese design.
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Empowering everyone
with design.

Products, services, organizations, towns, technology, the planet
Improving people’s relationships with the things around them
Drawing out the power of human creativity with design

To create a rich and harmonious society

We continue to expand the possibilities and potential of design




Our Actions
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JDP is expanding our activities.

We have chosen 5 keywords to guide us forward.
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To bring the power of design

to more people

JDP will leverage the “‘good design” gathered
through GOOD DESIGN AWARD and actualize our
jury members and local networks to deliver the
power of design to a wide variety of arenas and
locales. We will diversify our business, find new
categories of design, discover cutting-edge design,
and dig deep into this idea of “good design” to
promote social change through people develop-

ment and overseas alliances.
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Five Business Guidelines
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Build a better society
by solving problems and
promoting change.

Widely communicate with everyone,
the power and potential
of design.
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with everyone.

products, and services.



Our Commitment
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We will focus on 3 specific projects as a first step

to actualize our newly defined Purpose by 2030.
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We will create opportunities for children and
adults alike to freely enjoy the experience of
design using their innate creativity. We will use
our connections with businesses, designers, and
local governments to spread initiatives that create

spaces for interaction and exchange.



2 DESIGN INSTITUTE
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How is design meaningful for businesses, local
governments, and citizens? We will share our
knowledge; using our design archives and insight
to work in cooperation with schools and research
institutions to uncover more deeply how design

can be used.

3 DESIGN from JAPAN
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Japanese design has the potential to inspire
solutions to serious global problems. Working
with globally influential media and experts, we
aim to expand the recognition and appreciation of

Japanese design to enhance its global reputation.



Our Values
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To ensure that we are upholding
the values important to us
as we work to actualize our Purpose,

we have established 5 action guidelines.

To change or not to change

As we continue to develop diverse businesses,
both individual members and the organization as a
whole must update their mindset and perspective.
We create 5 action principles based on important
keywords provided by our members. We will all
work from a place of creativity to realize new

opportunities for collaboration.
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Five Action Guidelines
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Start With Dialogue

Understanding, trust, and empathy...
these all are born from conversation with
others. Let’s listen, share our thoughts and
feelings, and create together.
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Think Forward

Who will be helped in the future by the work we
do? How does this contribute to society and
create change through awareness and imagina-
tion.
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Imagine The Unknown

New things, different values, yet unexplored
areas. Never forget curiosity and respect
for the things you don’t yet know.

3 JyNOHRHH R
AREDD VW EZAERLTEEICT S,
%5-3-11‘11-!-0):':75‘7‘7 [‘T%«S‘hf‘l‘( o

Find The Good

Looking for the nice things and good aspects of
people, and put them into words.

Then surely the world will be

filled with good things.
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Be Fair Always

Deal with all things and all people in

a fair and just manner. Create a society where
everyone has the necessary

opportunities and proper recognition.






