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SRE¥Y A Message from Chairman

BAT YA VIRBESDOEREE. BRICEFZT YA OHEES. ThE, BRET THRERANBF TEITWZEKHDET,
ZORHIT, FHOFKERD VY RTFTHAVE) ZIEUH, TSI FRBHEICHDBATWE T VY RTFT YAV EIFBRZRRIIESE
BHBITHAVETHD, SRICEVWTHISRIAREEZMHTVET,

TYRTFHAVER BEPTHAF—DOMALED, BEDZRF > TZORRZHITED HIEEDORE ZBNET, FAfcElE, EHDRHE
PTIPAF— B E—HEICEE ZESH TN ET, Z0OHZ5ZHU. HRITIEHTVWEEXT,
EFETITIRRIBDTITERODEVCEABEDOBEDLDE, ZOEERZELTWET, BSMNCET T VIREICLD, BRDTY
AYDTLEVZADALICEMT 2 EhiC. RARMRERMNEITRVWTI I 7HEEOHSEBICEMU TV ZEHEETT,
20NFICREVCREEDEXROTESLH D, HAADMERIFIRKELEHMLTVWSEEDLNTVET, ZNILH ST THFAVICKkDHEN
BHREBSH. FTFITEMLTWZETULS, I5IE. THAVEBOTHLWHRDLDICHHERITINIF RO EE A
FHAYOAEFDUIESEFRBDBAAICL>T BROTFHFA U OWTRARDLSUPHE, XUELEEH T HUWHAD T HY o,

EEWNTWELWEEZTVWEYD, COLR—MZS VB EAZLSBIEAT DI EICRITENNIEEVNTT,

Strengthening design in Japan and making it known nationally and internationally are missions the Japan Institute of Design Promotion
pursues through the Good Design Awards and many other activities. Japan’s premier award program for many years, the Good Design
Awards holds the potential to have even greater social impact. It inspires excellence in companies and designers alike and makes them
proud to share their achievements with the world. Engaging with determined companies and designers helps bring out their best work,

which we, in turn, encourage society at large to take advantage of.

In recent years, ties with surging Asian markets and other emerging economies have become increasingly important. Promoting good
design overseas remains a commitment of ours that builds Japan’s design presence while contributing to social development, particularly

in Asian nations that are Japan’s close trading partners.

Some observers have also noted a sea change in Japan, where the unprecedented disaster in 2011 may be contributing to a profound
change in Japanese values. As people’s expectations of design no doubt continue to change accordingly, our most pressing task remains
to build society anew through effective design. A new Japan is taking shape, and in support, the Institute will be taking on many design-

focused activities to enhance not only Japanese design but also everyday life and social and cultural institutions.

ABPFFEAAET VA VIRES
=R XIF—IE

Japan Institute of Design Promotion
Chairman Kazumasa Nagai

it ?f s
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HEEREE A Message from President

URIFF THDIHEEABREET P VIRERE U TI969FICAIRLIR. BATH—ORENRT Y VFMEHROTEATH S
TYRTHAVEDEEZRKIC, BEOTHAYTOT—YavEEEZES>TRWOR LU, ZOREIC. BRADERVPESUDREEICH S,
FHA Y OB PHRBDELICIEZ DR, BERBDIS5BIHBRIMER >TEVWIE U,
ZUT, 2011ED SIFFICABMEEARRT A VIRBEE UTEEEZERTZIE RN, ThETIHEULTHESROB SRR
BIAFEREBSIHERDEL, SHOBRERE. BRNCHNEHROERICELZBRVBBLLSORERERNHD. Z
DZENHROERNZEE I CTICBALTONTELAELA Y TI0HDAICHITZEEZROTVWBRRICHDET, ZNICMAT,
20MNFICAFICVTHREVCRARKREBAD OO UVBERBHKE G, BRA2HREUTRITIEDZREFRELEHIC, THLWESDLD,
EWSIRIRHNART —VEZRLBICEVWNTITVWET, SSICHERLARNILORKICIZITE BRICOERINBEAFEEED T O—/NILIEZERL
HEHZ—H T MRBEOEMICLZEEFNDEELBEL B> TVET,
COESBRADEHE, BROEEPESUOREBEZX A BEILENREFULZBLeHIT, THAYEWSBHNBERZISICALXIC
ESTHEWYP I, lEHZEDICEHD TN TAE—VaVvHNEETHDIEEITVWET, ZDedh. 20R2FEIIEFE. VY RTFTHIVET
R EDQEEBEDEHICE-LBEORREEATIELEDIC, ZRICEKDBENLZFT YA Y OMEEMNRNICHRT 210, Yy RF
AV - RIAMOOEWS A EFBLUE U, ZLT RRIVRI DY - FHAVNTEEZFLETIEFTE T, 7YY EDL
ZHEBOILMND ZHRANFKIET D EICIDEHE U,
NOYURICHETEPRERZBLERBICEVWTIR. RRNBLWI I PEANOBBENAELRZRD, BAD TV Y OBEHEAREEE

FIFPITE=INTR DI, BRMOTTA VERKELRECOREBRBAREEREL T BB T ITHBEEORRICES TE5LHEH

DLDICHMFBUTEDHATVE T,

ZOFZaTFILLIR—bTE. 20RFEDURDEREICHIZIEMBELFEHTHNET, ZLOAIRYUSOFRBENCOVWTAR WL
EEBICHBRICEWTT YA UHERTESCEDOEHRME BOLESICDOVWTEBEZRDTWRIFTERIEZB>TENET,

A

We thank our patrons for their valuable support of Institute programs.

Since 1969, when the Institute began as a public foundation known as the Japan Industrial Design Promotion Organization, our focus on
the Good Design Awards—Japan’s only comprehensive design evaluation and commendation program—has grown to encompass many
forms of design promotion. As industry and lifestyles in Japan have taken on new dimensions, we have kept pace with the evolving social
status and roles of design by expanding our activities.

In 2011, becoming a public-interest corporation as the Japan Institute of Design Promotion put us in an even better position to contrib-
ute to sound social development, broadly considered. And in Japan today, people are indeed seeking change. One factor is the rapid
graying of society, unprecedented even on a global scale. This situation requires us to rethink basic social structures, systems we have al-
ready established, and future infrastructure. Another is the severe damage wreaked by the disaster of 2011, which has not only raised is-
sues that the nation as a whole must consider, but also confronts us with the basic question of how to build society anew. Other factors
urging change are clear from an international perspective. The digital revolution continues to drive economic and industrial globaliza-
tion, and climate change affects our lives in more noticeable ways.

We therefore remain convinced of the need for design promotion that enhances the usability and value of the compelling asset of de-
sign, which will support the unfolding of industry and lifestyles in Japan and help make life truly fulfilling. Toward this end, in 2012 we in-
troduced both new perspectives in Good Design Award screenings (responsive to recent changes in the industrial landscape) and a more
effective way to showcase the value of award-winning design, in the form of Good Design: Best 100. In publicity from Tokyo Midtown
Design Hub and elsewhere, the Institute has educated the public about how the horizons of design are broader than ever.

We continue to expand these core activities in fast-growing Asian economies, where we highlight the untapped expertise and potential
of Japanese design while strengthening ties with partner programs and building the framework for greater Asian prosperity.

This annual report summarizes Institute activities in fiscal 2012. We hope that it will introduce many readers to the Institute’s roles and
provide a deeper understanding of the diversity and breadth of design’s social contributions.

ABPFFEAAET VA VIRES

’ ‘ BER RIFNE
'-..‘ Japan Institute of Design Promotion

President Kazunori luzuka

75 A &

03



EZI:;'*T{V?E%@&%U Institute Vision

JDP

AHRBREABRT A VIRES . BENRT TV TOT—Y 3V EBSHATHE—OHKE T, S5EULOEREREEEZ Y
RFFAVE P FTHAVOETHIERIYRI DM ST AV OAEERERETZIERIVRY VY - FHAVNT £EUH, T
AYPNELHRICEWTERIN, EZOIXIERBATEMTEDNENZLHIC, THAVICEDIBREPAL- St EXETIE
EET>TVWET,

WE, FHA VBRSO EIEZRER TEAINDLSICH>TVET, FICHBARTIE. 2011FORAAREXOFEELURE. FTLWHES
BEBELLSETIRENBED, THAUDFO>TWBRHDTEERARIETZAY. 12225 —Y a3V RETINICEBLEODE
HDEZLDBETHLENDESICHEDE L, TEIC BEPTRICT YA Y ERDANKISEWS Z—XHBELTWET, BEAT Y1V iRE
KT 5L Z—ANDORIGEEDBIC, THA YDA THEDREP T —VICEATEENTZIENEETHDIEEITVWET, 2D
fe®lc, AV ZEBHELEOAI 22T DRIK. BEDOHRICIU > THAVICLZ T IV RBREORER, OO PEERKBO/OE
RCFHAF—DHERRSEEZEEDEIE. BELGTHAYIYRIAY N EBSAMOBR AL ICHBEMPICEDBATVET,
EEOMDEHEF. THIYOFHUWIEEZSIEHTHALEWZIET, NS5 ZZ BROFLEIF TR HRICAFT TRELER
ERUVTWKZEICEENBD T, Afcbld. BENBLWI Y7 EIGUHETIHRADIUI (Y —P ¥ KEMELERLE &EE
LT70Yz VR EEDHDEEDIC, ZORRZEKRETZIZET THAUDELESTXI YN EIDZLDANEZ TESHIRBIETD
REDHZEELTVET,

The Institute is the only organization in Japan involved in comprehensive design promotion. By supporting the design community at indi-
vidual, corporate, and regional levels, we encourage public appreciation of design and promote effective design in many fields. One form
of support is the venerable Good Design Awards, held for more than 55 years. Another is reaching people from the Design Hub, located
in the design mecca of Tokyo Midtown, to demonstrate the potential of design.

Good design now enriches society in many, many ways. In Japan, pursuit of a new social vision gained momentum in the wake of the di-
saster in 2011, with many projects tapping the power of design to make the invisible visible and stimulate dialogue. There is a growing
need for inspired design in the public and private sectors. Besides meeting this need, the Institute also believes that people must be mo-
tivated to apply the power of design in addressing social issues. Our work therefore involves fostering design-oriented communities, of-
fering guidance in practical, brand-building design, creating opportunities to apply expert design in production and business develop-
ment, and cultivating workforces capable of sophisticated design management.

Institute programs and initiatives might also be described as attempts to tap new potential in design, which is precisely why sharing our
story and achievements not only in Japan but internationally is significant. In burgeoning Asian markets and around the world, the Insti-
tute will remain an ally of the creative community and design-savvy members of industry and academia, as we call widespread attention
to achievements from our joint projects. On a global scale, this is how we are paving the way for more people to enjoy the advantages of
good design.
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BEFHFAVIREESDEEHBREE Core Programs and Projects

TJyRFHFAL2VE Good Design Award

BAZRKI DT Y1 VFHE - #HERDEFHE LT 1957F DAIFRLEED 39,0004 LD TEWTF (V) ZEARLTEX L, SHT
BTYRTHAVEONRIF. BREFCHEE, VIR TOFTVT— 3y THAUINERASINLTOI I MR E HRDHSK
BRBFICRATED AMRET YAV ZFEUC DB 25—y 3y - Y—I)LEBOITVET,

Japan’s leading platform for design evaluation and commendation since 1957, the program has recognized design excellence in more
than 39,000 winning entries. In response to the expanding boundaries of design, awards are given to commercial products and many

other entries, including architecture, software, and carefully designed projects all kinds. The G-Mark logo attests to design that brings
these things into our lives in better ways.

,ﬁ 9* $ % International Activities

BHICTIT7HIEZTRIC. NADREFRKEEDEE - HRAKFICEDEHRNS, VY RTFHFAVEPBRO T 1Y OBNZBNELEE
TROFME EIRIANN —RY3—ADOSMN, EHOTFAVEDEERE, THAVICEHTIAMIR - BREEHEEZFVITTVET,
With a focus in Asia, the Institute works with foreign and domestic organizations to hold exhibitions introducing the Good Design

Awards and Japanese design, attend trade shows, support national design award programs, participate in design exchanges, and publi-
cize design information.

[LEREZX Design Promotion and Publicity
FHAVRYRNT—IDMBRTH D RHRIVRI TV -FHAYN\T TORBREVYEIF— 7= Yav /R EDREEEZFUHE UL,
THAVICE I BBERELHINKEITZLODEFHZERLUTNET,

Throughout the year, the Institute shares design information with the public at exhibitions, seminars, and workshops mainly held at Tokyo
Midtown Design Hub, the center of our design network.

EXREBEXIEEZE Disaster Recovery

20MNFICREVCRAFRKBROB K MOEFEEXOERIFEZENE UVEETI, RILMAERBREDA-—N—P TV —Zx
REVETTUZIARTHFA0 7OV b Z8IC, HEHICEFDT TV OFEE Y, BRICHFLTYA VI BOBEZHRINRKET
LEBICHDEATVED,

This initiative supports economic and industrial recovery in areas affected by the 2011 disaster. Designers and manufacturers in Ibaraki and

Tohoku prefectures benefit from the Center’s multifaceted Area Aid Design Project, while Center publicity keeps the public informed about
design activities in disaster areas and the design community’s recovery efforts.

AETOFT—3>VEE Ccommissioned Projects

RRBZIEFCHETIERAPETRETREAISOEFRICEDIVWT, FHAVEEALCHER - CEOYREEEZIB>TVWET,

Commissioned design projects proposed and managed by the Institute meet the needs of the Tokyo Metropolitan Government and other
administrative bodies and agencies.
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TJyRTFHALVEERR

Good Design Award

GOOD
DESIGN

TYRTHAVER ENSERFRABKEICHEEETLER HSDORRZHE L, BRBRITH D AR -~E-AIE-BH - HE) T2
DWRERBREEZITV. BEEINEBNLT YAV ERD GUHSNERT 2cHDEE T,

202F8ED7Y RTYAVEERER BEICELBEEOREICH T HERE. REFNEOEXICEIFLT7OE—Ya v #EDR
bz ERMERICABEDIT T REEZEBRALE L.

Through the Good Design Award program, we offer society extensive endorsement of exemplary design. Screenings are fair and reflect
our fundamental principles: humanity, honesty, innovation, aesthetics, and ethics. In this way, the program enriches everyday life and
contributes to sustainable lifestyles, industries, and societies.

In fiscal 2012, we refined the program to ensure (1) timely and socially relevant screenings, through an updated screening framework, (2)
expanded design promotion, and (3) greater value for award winners.

EHEIR I Trendsin Program Participation

0R2FEV Y RFY A VEIE 202F4B27AD 5BE R T
M TIORBICRERBRERRLE L. BENREZTHENR
DHEIFLTDED T,

*
BENRM 3,132 — -\,- 1/ '&
UHEEC 11084

SZEHCEH 702:(OV T SA 7 TFHAVESERESD)
ZENRIIARDEFH ONISOEEHIBICKATVWED, G5
F. TNETOXA—H—PTFROYN—FORECMZ. 2 '

BHEER PR, ALEHPCSRAE TOREIEMUE U, 0REETYRFHAVKE FHAVH/ARBEHS

EEEZENE T RHOIEE

HARAKRBADSOEREXIET B, 20NFEEICHEIT TRILOBEXBRICAHZECEEELISOIERFEREZRRULE U,
DEBONREBSNEIFTEHTT,

SAEHTFTHA VIV ELYRE, EDEE

2008F LDIRFSFcEFHEBBICEDE, 2012FEF BUOTTYRTFHAVEIRRBESINETTHEOR RIS, 434N Ty RFH 1
VEEREULF U,

Recent years have seen more non-commercial entries, joining familiar entries from manufacturers and developers. We see a greater mix
of tangible products or public facilities and intangibles, such as community projects or CSR activities. Meanwhile, our support for areas
affected by the earthquake disaster has continued since 2011, which has increased participation from Tohoku and Ibaraki significantly.

- Entries: 3,132

- Awards Given: 1,108

- Awarded Companies/Organizations: 702 (including recipients of the Long Life Design Award)
- Attendance: 40,804 visitors over three days at the Good Design Exhibition, including public and private events
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Special Measures Supporting Recovery
Since 2011, entry fees for businesses based in disaster areas have been waived to support recovery. This year, 78 entries qualified under
this project. Additionally, outstanding award winners that support disaster recovery were recognized with a special award.

Collaboration with Thai Design Excellence Awards
This year, we awarded 43 of 77 entries submitted through the Thai Design Excellence Awards, maintaining a collaborative arrangement
that beganin 2008.

EZEEDT— Evaluation Ideals

20RFETYRTHAVEIE BEEZERICFREEAR, BIZEERIEBERZNAE U, BEILHI>T REEFEZERILIETE
LEEFEWPT I BEET —VIKEIFTSNFELUI B0 BET2E ABBLTWW TV BB REEZATSROEE LR
FTTWHDDTHFAUH, EHICTELE) ETEVWPTE] ZBRULTWZEIREDDIRBW THAI YV EEERT2ERCBEEIMNMEARLT
B, FVWTFHAYER ZULEWPTVEDTEDIETH B EWSBRAEICIERD, ZORBEBRULTVNWEWEWSHEHMNRENK
UTco

Naoto Fukasawa again served as chairman this year, with Taku Satoh as vice chairman. Before the screenings, Fukasawa shared his thoughts
with jury members. Both in design that is shifting away from specific physicality and in design with enduring forms, he observed, designers
will always try to simplify things and appeal to our sense of beauty. Thus, even if the elements or boundaries of design are expanding, he
advised jury members to remain focused on the basics by noting how entries were designed to be more convenient or beautiful.

SEMmDEZA Responding to Diversity in Design

HEOBRIEPELOY —EXLDOERICHEVN. FTHAYDRININRE, BENBHICEDEEHRU\—RILT) LiFlceExs
FBEEPII 2=/ —Yay, SEIFLBREMZITZLOOIRATL-HBHBREANE, FHAYOZ—XHEEICEHFILLTVET, T
DIeH012FED VY RFHAVEIF, ZOLSBZ—XOEICHB UL TP Vil ZT 5. THAYOMESE, EFFr>oTL o
Y—(B) EWSEXAEBALE U,

THA Y DR

THAVE, ZNHAERSNTVSRVICEDUTOWT NN BRIRICHEET B, (1) EFFER  FOED, THV. <SUILBFETHA >,
(2) EEEMRIE A E, 8hE. Ml REBREILEITIBTHTI2. (3) AHBEE LKA —RICEHDZERPHEREZEHIHIDIVT
FARSVFv—DTHA, (4) FiER  EROBBETAHBTELRVWHULWERZRELLSEITBTH 1,

THAYDOLAY—(E)

EEBRCHBEUET YAV ETHAETY AU UIcDhy E&oT) N=RIz 7 (D feblickEndH0). (2) R -IZ2=7—ya>volL
AV— 3) YATL-T—ER-HEADIL AV —ICDET B,

As the digital revolution spreads and the trend toward service-oriented economies continues, society needs good design in more contexts than
ever—not only in “hardware” with specific physical forms, but also in intangible data, communication, and systems and structures that organize

things in many ways. To meet these new needs, in 2012 we began to evaluate entries classified according to what we call their design “area” and
“layer.”

Design Areas
Entries are now classified into four areas, based on use: (1) Life: Design of personal effects, housing, or everyday things; (2) Industry: De-
sign supporting production, manufacturing, distribution, or sales; (3) Public: Design for society in general, in medicine, education, or oth-

er social infrastructure; and (4) Frontier: Pioneering design in new fields that defies classification in areas 1-3.

Design Layers

Depending on what has been designed in these areas, entries are further classified into three layers: (1) Object (physical objects); (2)
Communication (various forms of information); and (3) System (including services and frameworks).

These design areas and layers form the basis for the categories in which entries are evaluated.
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BEEEE Screenings

HOIKHOBEICHEWN, EFPEENSDEORIBVWT YV BRPIVRATLAPHMEHE # S ToH RICH T 2B R IGH K
HENTWBIEZRFTR. INSODFICRITZEIVWT A VOEHZRING BEOLIZY MEROBREICIAT, 15503y,
TME#d EVWSHERICEDWHHBEELI -V N ERITTEEZEBLUE U,

S, ILEYTF—ya v BEPRBBEEZINE CIDKIBICEHZIECUTERMBLE U, HIC. HEICENTAROBHEL EFHWN
EINDEEE. BERERS BREBoBBEOT A VICH LT, ThS5DBEAERNICEET DL T, HROFARIPT Y1
FRESZORRICEIZIERERDDIELEIC, BYRBEAEOBIEZEELTVET,

BHEREDEBRICRLT BIEEDTY RTYA Y RERLUVEEREFZFNI LTI F— DT ANEBELTSMT 244296
TEBALEUf, COFMNEBTEICIE. JYRTHAVEEDEEEETICH BT THA VIV RLVRE) EAVRIAVYTATTHAY
N—7) DEEBRELTSANEELLTBEINTVWET,

1-2. ZREERRS

To call attention to design that sets a good example for current and future society or industry, we have expanded how the second screen-
ing is held. Specifically, we have responded to the need for suitable evaluation of intangible design in the digital era—entries involving
data, systems, or arrangements, whether for everyday use or industrial applications—by having special screening units assess their inter-
activity or the systems they form, so that we can recognize exemplary design in these fields.

Similarly, demonstrations or presentations by entrants are now more common, and jury members more often evaluate entries at their
site. We focus more closely on these screenings for B2B entries, especially for industrial machinery, medical equipment, and other appli-
cations where Japan may hold a competitive edge.

Special awards are now selected with input from the previous year’s Grand and Gold award winners, who are invited to the screenings as
guest jury members, along with members of Thailand’s Design Excellence Awards and the India Design Mark programs, which have ties
with the Good Design Awards.

HBHATDEE International Activities

WENST Y RFYAVEADISENEL, FROSEZELEMU TV IAELEEICEWVWT, SAICIRBESEREBLE U, ZOEE
SOFREICERULTIE. MEDTFHC VIREMKEEOHBABRROLE, BtHASBEEZEZEAULLSXT BALDIREV BEZE LD
BRTEEZITVWE U BE. BAEMNMCE T2 7Y RT YAV EDZREBERB VIO TOERBEEDET,
ESEIATTFYPA VIV ELYRE ) EAVRIA VTP TFHAUI—, EEDEEDO—BLLT, NBITEIEEESICAEN
SEBRBAZERELEL.

To solidify our position as Asia’s foremost design evaluation program, we have strengthened ties with partner programs overseas. Coop-
erative agreements are in place with design promotion bodies in Taiwan and Korea, areas that have traditionally supported the program
and submitted many entries. In August we invited Taiwanese and Korean jury members to join us at the second screening. As a facet of
our ties with Thailand’s Design Excellence Awards and the India Design Mark program, jury members from both programs were invited to
the November screening for special awards.
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n=h

B Awards

SWTFPAYDKEZRITYRTHAVEIIH LT SROMSZECHREPRER EHEZRIATVWSELTEEZERDOB VT
ZR/LI00HZ Y RFTHAY - NAKMO0) ELEU VY RTHFA U REVPEEZELHETBHEMNERERF, COTTYRTHF A
NZBM00) BSRESNE U,

BRIEDSSE, Ty RTHAY - FINEEFTREEE VY RT YAV - BABISBRSBEICOVWT Zh2h Ty RTFHP12 - 50D
THAVE Y RTYAY - B OO THAVE) [CBMEEBLI U, e RAFRKEXOEEXZFEOBDEHAELTEHEVERD
RBHSNBDAFICH LT, FRIBEELTMERT VB BNBEESNE U,

The program was also updated in other ways in 2012. Besides clarifying the different perspectives from which we screen entries for regu-
lar awards compared to special awards, we established Good Design: Best 100—a collection of the 100 most impressive entries. From this
group, we select special design awards, such as Grand and Gold Award winners.

Some special awards were renamed, with the Good Design Award of Small and Medium Enterprises and Good Design Award of the Japan
Chamber of Commerce and Industry.Four outstanding entries supporting post disaster recovery were also recognized with a special
award from the institute chairman.

TYyRTFHALY « RAK 100 Good Design Best100

0NREECNH TR SNIBART, TRTOTY RFHAVHERRNROBTHLBEZERN SHICHVIHEES1004 0 KL L
9. CNS1004EAEEBOBHE BB LI, SBOEPBOTF YAV ELBTINYFY—IEBD 537 AV ELTED
FENZHOTT, SSCBEER. HUBOSEOEECHIN DT, Ty RFFAY RAMO0 BEETOE—YaVICERTEIE
MTEET,

Introduced in fiscal 2012, the Good Design Best 100 brings together the hundred finest examples of design awarded that year, from
which special award winners are later determined. Each can be viewed as setting high standards of design in their respective fields. Even

those not ultimately honored with a special award can capitalize on the prestige of the Good Design Best 100 in promotional activities.

1. Nike FlyknitRace 2. ¥Yv7 3. Panasonic BREREESEE 4. IFA—TI&%
Nike, Inc. BRRAKIFBIERT INFY =y oRRRH ARREAR

5. ANERBAITER 6. 7vIzU—/ TFq4vhk 7. BEAE—RZTZLV— 3S-FSC600TL 8. WRAKR EERERIGREEE
HARUFEBRE Eh TUFZR YA (1) ARy a -y FRRITBH () @

9. BARDEHKE 10. TU% BREDBE 1. RFHER 12. AOWEPHKZE
BEAKNE (IERESBRETIHN RRT S VARE) BARUEHS BRERERSY T 7 HIFN AONBEAFEEEES
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7OFE—23Y Design Promotion

TYRTHAVEREKHRICEF TT YAV OEREEHKEEHTVET, TO—RELT INETRIREESKTRORBZ R
HI27c 7 ERELTEX U ZNICH LT 2012FERBERELET T YOT7OT—avHReLDEH DD, YO TRET T
VEGEBNT B VYRTHA VI FIEY Y ERREEY I hCRELE U,

IRTORENROPF THRICEVWTMZFL1008Z 7Y RFFAY - NAKMO00) ELIZET RAMO0ZKETZHFKRERDF U,
THAF—DRATLEY T2 a3V ARV N ERETBRE RAMOODT YAV ZZHNIEAS I EICEDBEH R UL,
TEBABRENSIFERDTY KT YA VEEFRUCREDRENHASNE U, ZDD5, KAATM BREAVITOTY RFHA
VEBmBRERTOEEN2012FERFEICHRBAOEETHRVWTEBS N, KEBREZEDFH U,

To showcase award-winning design for the public, in 2012 all winning entries were introduced together at the Good Design Exhibition,
an expo of unprecedented scale at Tokyo Big Sight.

Presenting especially impressive examples of design in the Best 100 next to special award winners gave visitors a clearer view of how we
recognize excellence in design. Best 100 winners were also described by the designers themselves in public presentations, as we shared a
glimpse of design with groundbreaking potential.

Building on our efforts to enhance the program’s value to award winners, which began in 2011 with reduced G-Mark usage fees, we in-
troduced a miniature trophy in 2012 that winners can purchase to promote their design achievement. As for promotional projects, sever-
al events brought together many examples of award-winning merchandise and other items under one roof. Among these, a series of suc-
cessful events presenting winning design in stores and museums were held with our assistance toward the end of fiscal 2012 at the Loft

retail store and Hikarie shopping and entertainment complex in Shibuya.

1-3. 7Yy RFYAVIFIEY V2012 4-5. HEEFEDBRSTYRTFHAVE
Ty RFHATFIEY 322012 TYRFHAY-RIAMOOTFTHAFT—XILEVF -3y
HEF:11H23H-25H HEF:11828-48
KRB HEREY TN RAKR—IL S EERIVRYYY FRUYLA
FERABMEEABRT VA VIRER FE ARPEEARART v VIRES
BE RBFEEE PNLET BRH. BABAIREN. AAESREEE.
BAKZEH S BARFHEL. 555 B4 883 Me 1CSID.
ICOGRADA
RIGEHNER+—MRAM(3EM) 40,8048
47 GOOD DESIGNE FEFEEDBSTYRTF YA VE
HEF:2012411818-2013418278 BEF:201343818-318
£15:d47 MUSEUM RIGIEAOT
F1{#:D&DEPARTMENT PROJECT TEERAOT R
WA ABRMBIEABRT YA ViRES B ABHFEABRTF1 ViRER

1



2012FET Y RTHYAVEORERIBL K
(RENROIZY MKDEH)

® 7O¥u bk 713
@ B BB 248
@ J32=5—vav 65
0 HEH 83
ERNZE R (&)
2005 m
2006 1 LS
B 7U7 (AR
2007 ! B 7U7@E)
2008 1 o 7IT(EA)
2009 . B 7Y7(hE - 55)
J—Av /X
2010 1 W7 AUN
2011 1 N zotorY7 - A€FZ7
HErAUn
2012 1
0 20 40 60 80 100(%)
IS DR (#20)
3,500
3,000 — T
2,500
2,000
1,500
[ ————
1,000 ey
500
0
2005 2006 2007 2008 2009 2010 2011 201204 )

12



2012 FEIVVYRTFYAVE HE—E

TYRTHAYRE (FERBEXEE) 214

TLEEER TYIYH / BRREHRS

TIRTHIVEE (REEXRKEE) 2144

Running Shoe Nike Flyknit Racer / Nike, Inc.

Eco-friendly reusable packaging Side-by-side refrigerator packaging / Samsung Electronics Co., Ltd

OLED 3D TV ES9500 / Samsung Electronics Co., Ltd

Measuring device FuelBand / Nike, Inc.

REBEE RNERBEEH / WEEBRE+BRII TV I+HAW+ERT ) —> 4 T7+WIEDw STy RRIIA+BARARZTZEHL
BEMEE+HWEIRNEZ - RIES

FERE FRERFEFRAHE N YU/ FAEZAIEGRRART

ENANWTFFVT—>3Y  F4> / NHN Japantk=tt

Ry T IIy BM-1000/ 75 —T KAt

BEREANMAE BEAE—RITILY— 3S-FSC600TL/KAattya—yv

IIVRTAVIY—ER FATRIzT7 | RARHEUY D

AGVYRTL h3Y VT HREAGVIRATL [ ARt EHB B

WRAFz 721y b Soaric/ ATV Y RER

BABRIKISEA—T VT4 =)L, ¥v¥ ARM-S@NAV(FZ—LRFyhFE) / ZHIILtkRet ZH7ILIH
WRHZIEEBHORETOIc TN HABDOR / RODEHUET+EATHEEFEIEA@V 7 ANPOYIR—bEV 5 —

TJYRTFHALY - YRATFFTLTFHAIVE (BEEEKEE) 244

RERNBEEM CP-S300E / CP-S300W / V=_—K)REH

UREEFE HABEH / I TBCEABHEEKE

FOPI=I v 7R | RRESE NIV T2 T I v/ +B(RAESHER
DKEE BARDBEDKE / EAXZ(IEFHSREIFR BRIV VHARE)

TJYRTFHALY - bDIKOFHFAVE (FIMNERTREE) 2864

JZHRWNYT VYT | BRSEKIREER

KERA VN ITRYIRAVN I DCRAV S [ ATIRA VS [ RS- DT —T—V R

J—RLZABEME U—rT7ry ZZ/NILIx—5kAet

FIZIT—NEEEHSE FRAMED* / BR&tttha

FEEEM IrL—T7I%/BEZKRST

BRENEE HIART | I—-A—F—HKRAEH

TERILY BELFLAICEINDecoRRILY TU—2G1Fvvy [ AXFTBIKASH
WEMTEECIRRAETI RHAKREXW S AMIROEEZFRUCII772Fv—BE / AL TIRX- 714 R

TJYRTFHAY - B IO FHAVE (HFEBISEIEE) 224

BESLVLESE WRER - BOHEH (WO D) / MEH+LRERVEX+HWANBRERERGEBI+-7ET P U BB+
HREFHERS+WERBEIV YLV b

TRAZE AOABEKRE / WORPAZEEEER (—REFEAKRFH - AOR - BRMMRIEIDHRES / —REFEAKRNE
RREHAMIE OO HERS / FEFEFFHEARAELUZIRIAY MER)

BRTFYIVE (HFETFHIVIRESSRE) 244

REREEENM £2A - FPHMRII2Z707 7RRREEEN / aFRE+E5FEZAT+HRRRESHL SRS REE
WREBODZEDRITBDSEHAEBRDTYAY VIALE /| RRAZREERZEF—L+EBEEHH R +E) EHEMAT
FEIKDTFvrTAr—L ISHINOMAKI2.0, 7U—~R—/{— FA&VOICE / —fi#tHEAISHINOMAKI 2.0
BEIRE/AEIRE

13



2012 FEEBIVYRFHALY - AV IS4 I7TFFA4VE 2334

R=ILRY NTFTyvoC/KARE/\rOyI—RL—> 3>

ZTF4vI0h Evh /RSN VRIAE

J—=k WX /= [ YA /= R AR

RFYTIRYY By UvT | BEBEERSE+BRRASR Y Y 7 7RV TV RTLX
TAY1—R=)\— RAYTF«Ta4¥2— S5F/vY [/ BREEI LI T7HRARHT

EEHIWE N\IEVAsO /NI ArO%KSH

ARy Il RAYvF-TI48 MAILIVIARYIfcbl [ ERRV TS
BEIEA AVVI—UOR [ IILIFTLYIRGASH

hLvy— BHDALYY— / FIRBRALYT—KhAXEit

RYF INATL—R-H-ROF | RSV NRDII TR

No—ZVThyFIVRTL RIIT /I EVavkRett

252 DURALEXPICARDIE Fa135LvIRX EALT1— YU=X/IAAVIFYarIkRett
m/R—=L T« 7I—U—=X/ BILESRkRASH

FUFE KEHTDOoE FYUNHBONX) / BRETEX

CVWOH-FEAF] KEMITDLoIE <LWOH-EAF / BREHEX

E/RTTEESLBBRE XI350017-32] / BM[017-52] / BS54 R—)L018-11] / #¥8£[017-13] / 7+ D5 BREERA ST
FILZWOAyT B24EOVT /| BREBIEKASH

TILZHR FEHR/ HBREBIEKRARHT

EBARTYLAIT7—RYE SR-AG30/ REIVK—E VKAt

AL U=V AL-V—=IIVh-ZVRTIL—/ Rt Ay T

FaAL—REF RyF—/IBJY %A

FIAL—FEF Y—7IF3aL—k / kXEHEA

F3AL—hEF I—t—tE—b/KRASHEHTAE

VARF— YIURNI—DA XA/ PN —EEEART

YAN—ZBEt 7ONYRY— ITO-RF4047 1SO/JIS200m FAN—XW5t/ O F A VR &4t
WER$E =21>8x30Ell. 10x35Ell / HXst=—dvEY 3>y

T4IALA—RL7HXAZ Z3dv FMI10/H®A&t=dv

EBEAZRE  Panasonic SmartArchi Pendant. Bracket FYY54010F. FYY44000 / /Y-y oAt
FH— HBALYRFH— SLG-100N YU—X/ PI/\KX&H

E—F—H4a7)L SR400/ VN/\FEEHEGKNEH

FE28s 3M UvhkvYyy RFYROA—F IZYv¥Il SE/AJ—IL ANLRT7HAESH
YcmE#s L-555. L-531. L-557. L-558 / %RAKHLIXIL(ER-BMH>/(=—)

FHBR WIAFEREYSRMULNSYT) GAWL-33(B) / %A EHLIXIL{ER - B H/=—)

14



BBEZEBRAYE—Y A Message from Chairman of Jury

SEIOTYRTHFAVETIE. SNETIKBN > EBDBEHAELTIA Y5573y ETHEA EWSBRRICIE SRR EEZERL
Fllco Fald. THAVZDEDDEKNINETERELE D> EFEITVWERA. LN, THAVEEZELDOBEDDAIF, ETHK
SELELLTVWBEEZTVWE T, HBICHEA T, EXOEANBHDADNREICELLTVET,

HDIKDTHNIE, BHEDHEELENZE - LBERZEALETEVWSEAREDLSTICHEVWTWETI ZhICL>THIS5INBFIRP
fifE- BUEBLZ, BICZORRATITU—OF LT THRI 20 TR BEPAHMELE VWS BERANSBEDLSICULRITFNIEE. HRIC
FOTHESZBVWRRICIEO>TVWET, ZNEEDHIC. "HRICBOHSNDZBDEEAHL TV eHIT, BLTEBSRBRVWEDEDLBZ L
M BEROARBREEER->TVNDESICBVWET, ERICIhETH, HffPHRAEE. TS5V HRNICATEERZEZHANIES
TEAESKIABDET, FILLWEDEEARTITTHLL TNETILHDHDP HEDHTY TIL—EDHEEE>TWBVRATLA
ESLEMRHEDLED, ZNOSZFHmABRI D ETHIBABEZAALZOIEITDHELERICBO>TVWET, EENCDLSBELZE
FTVWBRRICH LT WET AU DBNEDLSICEDIREZERODNTHAVIFEEDEMZELIDIFELWARNELLES(IT, FATED
ESLEEIREBIBEDICTEDIDREE DM ZDLIICEZ LTI, JYRTFHAVENAV5S 0y ETHEH EWSRAZE
UCTTET 2EENELIDTY, 10573y, & THAYVDORBTEN—RPY T ROREELREERE, -V —a>V5—
Tr—RICEATZZEERZOSNDETID, SEIDBEETIEZNEDE>EERITIEADLSICLE U, DED. DT EDKERDED
M ENRFI—HY—PEFHICHUTHIM. BENMNTSNTVIZON BEVWEENCATHS ENTEDBREDNEEINTNDID
Mo ZOVNSEDRANGEGRTOBEEERMEE U TRED T U, ZUT MM &lF. Z5 UIcBEEREZLBICLEDNS. ALE
HDTEEDFHEUVDENELDAY—RTCAMLADBWEDILH>TWNIE, ZNIF LI TERLEEATH>T AXDMEVPTNEREUSN
BEVWSTHMMSHESNDZEITHEDET,

CHOUIERRICIHI>TT AV Z RO TR 2L, HDSEICBDRAIKWMEBICEFTEZAIT, ZNZMIEL TV EICDBNDET,
MESEIOTYRFHFAVETERINET—VELT ELIEFEVWPITSIZEFE UL, WITNE DODEOHITEEZRTWREITT
FNZ2HDTRIBDERBA EEPRFDEMA. DB RGEEZHTHAINDANSEEHTEVWSIRL TP IKRIBWIOELRZHWET,
U U ZZICEBHICEZBIT TODNRFNIEERD T YA VIEEDN SV WET A UDEESELTWB BB EZF vy F 7Y
TI2ZENTEERAIYRT YA VERB HEPKOTWBTFAVIHEDLZELS - FELWPTILERFEDLSBEDTHEINEALRE
EBICEZ HBEULTWcHDBERBICHRDNRELEEZITVET,

—AT RLVBIREDONTERLARDRELTENICASESBTHAYOHEDAEELVEDRLEVZET, AT YAV EEDbNIESE
ICARXR—VFTBERICBRICERITZT A BESUDHRFTAZSLEDSBVWTVWWKSBT YA Y DORICIE. ARDEBICEMITSN
REGELEINMEDL>TOWES VY RTFYPAVERZOLSBT I VICHITIHBOESEENDZLIFHDEEA BN KRD BTV
ELRREEBICEDNSNTELTHAIUNEBILTYRTHAVEEWSEEDEH ETHRIEDZIET. McEDESLOERE KBS
HOEZNHESINDEFLTVWET,

This year’s award screenings were special in that we evaluated entries from the unprecedented perspectives of their interactivity and the
systems they form.

| believe that the meaning design holds for society has remained essentially the same for some time. On the other hand, we are seeing a
significant change in the interplay of design and industry. The basic nature of industry itself is changing rapidly, especially in Japan.

Although industry’s role in production or manufacturing—offering products with particular functions or for specific purposes— has en-
dured, society no longer evaluates these products based solely on their performance relative to others in a product category; the public
or environmental impact of products is also important. Moreover, if industry hopes to earn social respect, it must produce things truly
needed by society. This expectation seems critical in Japan today. In fact, Japan has played a role in driving this kind of globally significant
change in technologies or key components for some time, in many ways.

We can also observe that besides innovating, people are actively combining or reinterpreting proven solutions or existing systems that
already serve certain functions in society to get more out of them.

What is the role of design today, under conditions that are transforming industry? Can design lead industries in transition to a brighter
future? And can design truly enhance everyday life? Pondering this, we realized the significance of evaluating Good Design Award en-
tries by their interactivity and the systems they form.

In design, interaction often calls to mind user interface considerations such as hardware and software usability and system responsive-
ness. At the screenings, however, we interpreted the concept more broadly. Specifically, we considered the openness and accessibility of
what lies at the heart of award candidates, and how it engages users or consumers. Do the entries promise to broaden our horizons, and
can they somehow grow with us? This was the broader interactivity we evaluated.
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When this basic interactivity supports smarter, more convenient relationships between people and things, we can appreciate the well-
designed and user-friendly systems they form.

Perceiving how a designer’s work excels in its interactivity and the system it forms involves careful examination of underlying qualities
that are not readily apparent, which we must draw out. Toward this end, in this year’s Good Design Award entries, | advised our judges to
look for beauty and usability. Neither quality can be appreciated solely by examining physical shapes or forms. We drew our conclusions
after a decidedly arduous process, as we attempted to read industrial, economic, and social trends. But unless we focus intently on this,
design in Japan will not evolve, and we will fall behind those who are taking design in new directions. We believe that the Good Design
Awards should encourage people to examine social perspectives and share society’s goals by considering the beauty and usability in de-
sign that society craves.

At the same time, we can also appreciate the beauty in venerable design that is consistent with people’s general perceptions and behav-
jior. What comes to mind when people mention design is natural and does not require radical changes in routine; it possesses an honest
beauty that has earned people’s trust. The Good Design Awards will always honor this kind of design.

Our ongoing public recognition of both timely and time-honored design helps position honest aesthetics as a cornerstone of everyday
life.

20R2EETYRTFTHAIVEHBERZER

HEEA

Chairman of the Jury, 2012 Good Design Award
Naoto Fukasawa
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International Activities
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Not only do Institute initiatives enhance Japanese design presence abroad, they also strengthen international ties through design. In re-
cent years, Asia has been our focus in sharing information on the Good Design Awards and Japanese design. Here, we help introduce

award programs and other facets of national design policy, applying proven methods of evaluation and promotion from the Good De-

sign Awards.

We partner with local design organizations and media in this work, which is mutually beneficial and takes many forms, including exhibi-

tions, trade shows, exchanges, and publicity.

ET_T‘\'%‘ International Design Exhibitions

202FERBEBEBEEAVRT JYRTHAVEET—XETZ—RAITORTREDR3EMELE L. BETIRE1 vABICDOIED2 4/
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Ulco E5IC. BETIF3FEB £125BUSINESS OF DESIGN WEEKNDHEZITWE U,

5 (72 1) "2012 TAIWAN DESIGN EXPO, 98298~ 10814H

5 (B1b) TEEEBRILAIREREER, 108188~ 10A21H

-1~ RTGOOD DESIGN EXHIBITION IN INDIA; 201342898~ 10H
- ZATN\Y IV EBR¥ 7 N7 7/ JAPAN HOUSE: 10816H~21H
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In Taiwan and India, fiscal 2012 saw three public exhibitions inspired by the Good Design Awards. Over the course of a month in Taiwan,

events at two venues promoted design by showcasing both local and recent Japanese award winners.

To help Japanese designers and manufacturers cultivate business overseas at trade shows, the Institute and Jetro organized “Japan
House” at the Bangkok International Gift Fair as part of Jetro’s Asean Caravan project for smaller enterprises. Attended by more than two
dozen Japanese companies (half of which were Good Design Award winners), the event was an opportunity for negotiations, consulting,
and other active business support. Elsewhere, the Institute participated in Hong Kong's annual Business of Design Week for the third

time.

22



/)N 600D Dig
\0 Amnzolfz" i

4 5
1. & (1) 2012 TAIWAN DESIGN EXPO, 2. & (A1) "TAZEBRLAIRERBER, 3. /WY IJEERF T 77/ JAPAN HOUSE)
4. FETBUSINESS OF DESIGN WEEK, 5. 1>~ RTGOOD DESIGN EXHIBITION IN INDIA;

23



A4 ' THA VIV CLYRE) AR (VTP THAIII—7) EEXE
Award Program Support in Thailand and India

Y4 TERMAEEALOBEERICEDT I VIV ELYRER, E5RNEMBS h. 344 Py
HORBEDOFNSTIHNRELE UL, INSORERBE2HENT Y RFFIVEICIEES . ‘
BATOBEEDOHER. 434N TYRTHFAVEZZEUFE U, . 0
5. AV RBREEAOEERETHIIY RTHFA VNIV VILE2010F I LIcEE

D

BEICLD, 202FENSA YT 7 THAUN—IDRERS NI U, F1EIZ784DIGHED

GoOo
FOSIHNBELT, SEEAREIMNEHAFEZHUTVET, DEmark  DESIGN

2012 marked the fifth annual Design Excellence Awards, created in partnership with the Thai Ministry of Commerce, where 77 of 344
entries won awards. All winners were subsequently entered in the Good Design Awards, where 43 went on to win in Japan.

Similarly, India’s Design Mark program stems from collaboration following a 2010 agreement with the Ministry of Commerce and Indus-
try-affiliated India Design Council. The inaugural event in fiscal 2012 drew 78 entries, of which 31 were recognized with awards. Three

Japanese companies won four awards.

8
1. CBR250R(Honda) 2. YZFR15(Yamaha) 3. Swift(Suzuki) 4. Wagon R(Suzuki) 5-6. %1 TOHEE 7-8. 1VRTOEE
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September 5-6, 2012: Seminars held and consulting offered in the Philippines with a design promotion group from Manufactured Im-
ports and Investment Promotion Organization

September 27, 2012: Memorandum of understanding signed with Korea Institute of Design Promotion

October 9, 2012: Memorandum for cooperation signed with Design Singapore Council

October 24, 2012: Workshop on turning good ideas into products held in conjunction with Seoul Design Foundation

November 22, 2012: Memorandum of understanding with India Design Council updated

THAY PGS — 7OV I Design Ambassador Project

HREDOF AV —F—EARDRERT YA VU —F—ED Ry NI — I BEEBIIC. 2012FEHSTF

YPAY - FUNGT—-TOV VM ZRBELE LI, BIEIELT, AFYRDDesign ConnectEZETTH

1 VEBE - BURILE DAY v YR RN THBMichael ThomsonKZBEL., BHEFEELY -V vl -1/
R—yaVEEDEMAREOERERMBUE U,

2070V MCDOWTIRERNGR T VIEETAXIS) OBHZ2B TR SHEEROFHAVERD

FE—IUL- Ry N — I BRCET REIER SN TVET, Design Ambassador
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Launched this year, the Design Ambassador Project seeks to link international design leaders with Japan’s own emerging design leaders.
The first ambassador invited to Japan was Michael Thomson, design strategy and policy specialist and founder and director of U.K.-based
Design Connect, who met with METI officials and experts on promoting design for social innovation.

With news covered in the international design magazine Axis, the ambassador project is a promising way to establish global ties with the
Japanese design community.

B R Educational Exchanges

FEOINIRZEDE T, 2012F58ICT7Y RTF VA VERTET YA —ICLBAMBER 7OV b BRICEAT2EEM TN E L,
ZO7AIrIhTR FTERZEOHRBICLD BRDTFT VAV RERHDSHEMZRNT, 2013F3ANS6RICHT THIIKRET 7Y
AV - T—ARIT1) OREELTOIRMETDETT, HBICH->TE. GKFYr VB, NIAyEEE, = FTH, £/, 28
{EFR. MEDOZUNSHEMREREDHRHNEBE U, BAOKRILRITZBERBEVWSHTEROT A VICETZRMEEZH T
CEFIT—REBRBEETT,

Students at China’s Zhejiang University will enjoy opportunities to learn from Good Design Award-winning designers, thanks to an agree-
ment reached in May 2012. In this joint project with Chiba University, seven “design case study” lectures by professional Japanese design-
ers will be given at Zhejiang University from March to June in 2013. Lecturers and assistance will be provided by GK Design Group, Toyota,
Mitsubishi Electric, Canon, Shimadzu, and Toshiba. The project sets a good example of how to enhance Japanese design presence by

reaching students at foreign universities.
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A= 3FIb « XF147IN—FF — International Media Partnerships

BEHMCRIFZTYRTFHAVEORMELKE. BROTFT YA VICH T2/ A —DRbICHIT T, 2012EER 7Y FEDENRRT
YA UEPIRESEEDE TATAPN— R F—DHEZR/OEUlc, BBEARDEEEZ VY RT YAV IXIEY 32012 ABRFLIFM
PROMEREMAGBEZEBLTVWET, BB AT F/IN—r =L RBEEF, SESSIILFTIEZFETT,

In fiscal 2012 the Institute established ties with five leading design magazines in Asia, hoping to make the Good Design Awards and Japa-

nese design more familiar to an international audience. Besides inviting reporters from these media partners to the Good Design Exhibi-
tion 2012, we are also arranging opportunities for mutual publicity. We hope to add more partners in the future.

-B& designy
-#E"Monthly DESIGN,
-y HiR—Ifsurfaces. fdwell;

-FEART & DESIGN)

DESIGN &

DESIGN
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Design Promotion and Publicity

BRIYRYDY « FHFALVINTEZE Tokyo Midtown Design Hub

2007FICHABRSNIERRIYRY UV -THAVN\T R BERT YA VIRBR BRI 7y I THF1F— Tokyo Midtown
R RBEENAZT Y- UV VO’ EREEEHED 2TV BERORELSTT, BR D E S | G N
RBEETOIHBAR-RE MARKPRRBHORN-—RERZAVI—FaF)-FTHF1y-UTY

vEVvy—ZFERLT —FZBUTTYA Y ZET —NEIBRERYEIF— V-0 avT h—UR
EEBEEMICERL. B2 EMICATNEEMPBRORY NI =2, EUTHRELTVWEY,

At Tokyo Midtown Design Hub (opened in 2007), the Institute is joined by the Japan Graphic Designers Association (JAGDA) and Musash-
ino Art University Design Lounge. Together, the Hub’s three tenants spread the word about design. The Hub provides a shared space for
exhibitions and other public events, not to mention a venue for research announcements and exchanges at the International Design Liai-
son Center. Visitors attend design exhibitions, seminars, workshops, talk shows, and a variety of other events held year-round. Hub
events inspire a thriving network of people and information.

B % Design Exhibitions at the Hub

BRIYRIIY - FHLYNT TR, 202FEECONTEIOBTRREBELE LI, S56EIEEEBAEEICLZEEEE ICEICEBEE
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Seven design exhibitions were held at the Hub in 2012. Of these, six were held by Hub tenants, and one was held by an outside organiza-

tion. The Institute itself planned and organized three events, including joint exhibitions with the other tenants. In all, this design promo-
tion drew 110,000 visitors to the Hub.

ERHM TEEE RIHEHR
E3BEEERMELSNET Y1) 20124%3R30H~ 6R17H BATFHAVIRES BXT 570907 22,212A
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FHAY,
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BN ZEER) 11A22B~12A26H ASEEICLDFIBEVTERE 9,107A
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EIBEITERE T IR BEROHE, 3A1H~3A318 BATY A ViRER 29,147\
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One exhibition, presenting “design people can believe in,” was summarized in a limited-edition publication of 1,000 copies and shared

online as an accessible website, where many visitors left comments. In these ways, exhibitions have served as springboards for many oth-

er forms of design publicity.

At another—"Our Favorite: Long Life Design Selection”—we collected visitor votes and comments on the classic design on display, which
we used as feedback for other exhibitions. Also at this time, a joint promotional exhibition with a nearby Ryohin Keikaku (*“Muji”) store

drew crowds and translated into sales quite effectively.

Finally, “Techne: The Visual Workshop” piqued the curiosity of many younger visitors, who were captivated by the exploration of video
production. Some 29,147 visitors saw the event, which enjoyed the Hub’s highest average daily attendance of 940 people.
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Kids' Week at Tokyo Midtown Design Hub
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Each year in August, the Hub holds a series of design workshops for children. Seven were held in 2012, organized by academia, the pri-

vate sector, and individual designers. Here, topics in design set the stage for children’s education and valuable CSR opportunities, making
Kids" Week a popular event.
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International Design Liaison Center
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Professional and academic design organizations from Japan and around the world enjoy support at the Center, which gives a boost to
the design community and hosts seminars, symposia, and workshops to build design knowledge.

In 2012, the Center focused on responding to pressing social issues through design and took a bold stance in programs pushing the
boundaries of design. The activities inspire a more sophisticated appreciation of the nexus between design and society, nurturing gener-

ations of design enthusiasts.

Meanwhile, the Center also coordinates programs in partnership with foreign organizations, which helps it fulfill a role in international
design education.

20RFEREORBBREIS— YYIRIIL, T—0avT S e

V=¥ VUITAT 1T - TA—F12012 2012648218 HEFEFZFEEAI Y TZ=—IL

HERBEEIREMIEBRFRS 5H29H RRHSEEREMIEHREMES

BET Y1 VIRERGAS 7H5H BET Y1V IRER

READY FOR ? X+ — 8H1H READY FOR ?

BEkntt = +design 8H2H issue+design project

IMDAFHA Y IYRIAY N T+ —F12012 8A25H —BHEFEABRT AU YRIAY MR

VOINTHA VAT -0 3y 7 9A19H. 10R24H VOILTHA Y HE

Tr7AT7 TINTHA VIARS 2013F1H16B~2817H TAVEVR - THAY - IRIAVKN - RYNT—D
s

FIBY AT IINTHA VERESBERES 2H8H YRFFTITFHAVERESBRRTEES

V=¥ )TV AT 7LV R2013 2H108~2H26H V=¥ )LTFHFAV AV T 7LV R2013ETEESR

2

1. READYFOR?t3+— 2. BETYAVIRERZHR

32



PR $¥ Public Relations

202FERERFRICHIBIAT(ZEFPREFELT BRATILAV Y -RZBF THE26EEELEUc. RBRTYRTH1Y
BEEXEE 160 BXEERERREE 20, FTEXBE: 5O, £0EN:3ETY,

ATV TOHRE - BHEIE FILTYRTHAVEERICEHLTQ2012ERORERRUBRITERT. 10BN S1MABZHRLIIE, 1VF—XY
NEAREFFIEREFRGE TEROBEDIHDE Ul

FTETTYRTHAYIFIEY 322012 B DOREFELRDOEBRETH I SERZEED. TLEDRIGIME MMM AEE
IEDEFED XU, 205628 BAMF 7O LT BADORFOT A VICEHTERAZVZILIALTRMEET B EICER
LEUT,

COREMC TYRTHAVERBEE URDPRREDSOEBERFICLDRBULLTRREIRAT YA VTP T—R bZnZ2hTLET
BAENTVEY,

Institute activities around the year gain some media exposure in Japan through our press releases. Of the 26 releases in 2012, 16 publi-
cized the Good Design Awards. Disaster recovery efforts were announced in two, commissioned projects in five, and other news in three.

Media attention peaked in the fall, after Good Design Award winners were announced. Especially in October and November, the pro-
gram enjoyed extensive media coverage online, in professional and industry publications, and elsewhere.

Public interest was focused on the Good Design Exhibition 2012, which was the first time all winning entries have been presented to-
gether. The event was covered on four TV programs, including two live broadcasts to overseas audiences, providing international expo-
sure for current topics in Japanese design.

TV viewers also noticed the Good Design Awards in other coverage and learned about the Tokyo Business Design Awards, an Institute
program commissioned by the Tokyo Metropolitan Government.

(TYRTFTHA Y IFIEY3220120E) Ty RFTHA U EEE)

2012118268 #IRFLETIL- LAY R (NHKBST) 2012%11A2780 R—/\—=a21—X (7Y TFLE)
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1MA29H E—=V7 4734 (TLERR) 201318300 BESULIKRID! REDFK(BSYv/(Y)

2013418108 Great Gear (NHK WORLD)

(T RFPHA Y KEEE) (BREYRAFHA V7 T—REE)
20124118268 NHKZ2—X (NHK#A) 2012488270 T—ILREYRIAHTFSAM(FLEERER)

— R\ DEERETIE. IDPA-INAY V=& A2ET DA24EEHEE LciEh . 7 THEATDESIGN NEWS) @& FH124E D5
EEHEITVWER U

Meanwhile, we continued to reach out to the public year-round in 2012, through 24 biweekly issues of the JDP Mail Magazine and 124 ar-
ticles posted on the Design News website.
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Disaster Recovery

ERXEFY1IEVY—FF%E Design Center for Reconstruction Assistance

BEIETVA 2 —E 20NFICREVCRARKB R MORFEELZDORBEZ T2 ONT
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JDP Tohoku and Ibaraki Design Promotion

EULTHEAREITZEHRICHDEATHET,
EHE2EBEBR201R2FEFTRIEZIKI100D Ty RFHA V) RYNT—VBEZEIELTIEBICEDE, JYRTFTHAIVEZRELDEE
ZISISRIELTSIEDX )Y N EEH ZEBZEANICITVWE U,

Established after the disaster in 2011, the Center is a three-year, design-driven initiative to support economic and industrial recovery in
affected areas. Designers and manufacturers in Ibaraki and the Tohoku prefectures of Akita, Aomori, Fukushima, lwate, Miyagi, and Ya-
magata benefit from the Center’s multifaceted Area Aid Design Project, which creates business opportunities by introducing their design
work and business through the Good Design Awards, at domestic and overseas exhibitions, and in other ways. Meanwhile, Center public-
ity keeps the publicinformed about design activities in disaster areas and how the design community is supporting recovery.

In 2012, which marked the initiative’s second year, we focused on enhancing the value for participants by strengthening ties between the
initiative and the Good Design Awards to build a support network. Toward this end, we held a special exhibition recognizing 100 out-
standing examples of award-winning local design.

TJyRTFHALIELEDEE support through the Good Design Award

TYRFHAVEADGRICOWT, BIEERMENSORBEEICHUTERERRT BB E201MEICSIEHEBALE U . T
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Once again this year, for those in disaster areas, Good Design Award entry fees were waived. This measure has significantly increased re-
gional participation, which stood at 280 entries in 2012.

Entries that passed the first screening qualified to join the Area Aid Design Project, affording even more support in the form of exhibi-
tions, sales venues, and other business opportunities.

To introduce potential participants to the award program and this project, Institute delegates held a series of eight briefings throughout
the area. After award winners were eventually selected, a special ceremony was held in Iwate, drawing local newspaper coverage and
other media exposure. The Institute also took steps to introduce winning entries and the project in many ways. These efforts have also
helped to build a network of support throughout the area, among relevant organizations and companies.
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Local Good Design Award Entries: 280

Winning Entries: 78

Special Awards: 2 Gold, 4 awards supporting disaster recovery
Long Life Design Awards: 3

BHHIE MEEFYAVE) DRI New Award Supporting Recovery

WA HIRDOERICEFIOEBH AN SHRICHKELTWRETFAVOHLWEHETHBELT BEZERNSBVITHEZFLT Y
RFSAVERENRIFICHLT FRIEELTCTERET YA VE I (BEAT T VIRES2RE) BESNE U,

To call international attention to a new facet of design in Japan supporting disaster recovery, four outstanding entries focused on re-

building that won a Good Design Award were also recognized with a special award from the chairman of JDP.

BEFSAVE
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BR--7 bﬁy;‘—y 3 Y Exhibitions and Presentations
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As part of the Area Aid Design Project, a special presentation was held at Good Design Exhibition 2012. Here, 250 entries that passed the
first screening were introduced by participating designers and manufacturers. Reaching an audience of more than 40,000, it was an ex-
cellent opportunity for widespread promotion of design from areas affected by the disaster.

Ten local award winners were also invited to join the elite group introducing their work in the Good Design: Best 100 designer presentations.

7y RFHAYITFIES 322012, (11A23H~ 25H)

EYJRXRAXIE Business Support
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For a dozen Area Aid Design Project participants, another, much larger business venue was provided at Tokyo Big Sight—the Tokyo Inter-
national Gift Show, Japan’s largest international trade show.

Additionally, a total of 31 Tohoku businesses mainly consisting of project participants joined the Reconstruction Design Marché at Tokyo
Midtown. During this successful exhibition and sales event, participants met many visitors and sold more than \2.7 million in food, clothing,
and other merchandise. The Institute also lent business assistance in the form of individual consultation on sales promotion and publicity.

THRAVY—FvaFIL-FT7h-v3—2012, 9858~ 7H(EREY Y1)
MEEFHF1 NIV 11 201383810B~ MB(ERIYRY DY)

.
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EERFIE Publicity of Recovery Efforts
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Throughout the year, the Institute held events to publicize how the design community is supporting reconstruction. At one, architect
Toyo Ito’s talk on the direction of architecture post-March 11 drew an audience of more than 100. At Good Design Exhibition 2012, the

Institute planned and managed a symposium moderated by Professor Taro Igarashi of Tohoku University that explored the many facets

of recovery and design. These are only a few examples of the Institute’s many reports and symposia to publicize reconstruction design.

By continuing to provide venues, publicity, and other assistance to Tohoku businesses and designers working toward recovery, the Insti-
tute has demonstrated a commitment to design aimed at rebuilding and dialog on a new social vision for post-disaster Japan.

72 9RT 7Y T4V TREADYFOR? THAKRERICEEZRT T DHE 20124%8H18
WhTZzERBENEETAII 8A1H
HROBBIINDSOEXZ TV T21~FHLWEEI<HDEEEPowered by A%2.0 ~ 9H28H
SNMBEOEEEEZD FREEHER 11838
BEASKREZRZT A YA/ R—2 3> 11A13H
Fukushima Community Crossing R¥ 74—V T7—RER 118198
BEHETYA Y ORI IIE 11825H
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Commissioned Projects

RAIZEEE Projects for Tokyo Metropolitan Government
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Some Institute projects are commissioned by the metropolitan government to harness the power of design in Tokyo. In fiscal 2012, we

held an award competition and a series of lectures to promote business and market development by tapping the synergy between small-
er local enterprises’ technical expertise and designers’ creative vision.

BHREIVRAFHAL2T7T—K Tokyo Business Design Award
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An innovative program conceived and managed by the Institute, the inaugural Tokyo Business Design Award calls on designers to lend

inspiration and business planning to smaller Tokyo fabricators and manufacturers.

What sets this program apart from others is that participating designers submit entire business plans encompassing their proposed de-
sign ideas. As themes for their proposals, we and the designers focus on the original technologies and materials of the local enterprises.
Holding factory tours and actively sharing information through social media had the added benefit of motivating the fabricators and
manufacturers themselves, besides publicly underscoring Tokyo’s industrial potential.

In an auspicious start for the program, 36 themes from enterprises drew 205 proposals from designers, and through the screenings, all
participants were matched up in 11 groups. Several commercial projects from these matches are already underway, as efforts continue to
establish new business without relying on subcontractors, through lasting ties between designers and smaller enterprises.
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TFTHAVAVFIL TV T HBE Design Consulting Lectures

FHAF—AEFFEETOKYO DESIGN EXERCISE) (&, FHAF—DHUNBEEEHICE IR AHEEZESHDOENBEZENET
BHEEEVCEHBEEEE NI U ce THA YV EZORERBORAR CERE IS /OT2—Y—- TV F—REZHBMELTBEL, O
22T =Y a v PNRIAVMEVS B RICAILIEREND DOERBHNLARB T, REEDSHFFZELE U,

A series of eight lectures organized by the Institute provided exercises for designers to hone skills used in helping smaller enterprises de-

velop business. Led by producers and planners at the forefront of design and related fields, the acclaimed lectures explored relevant,
practical topics from the viewpoints of communication and management.

TOKYO DESIGN EXERCISE PSS
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REXZFEEE Projects for City of Itabashi
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Itabashi
Business
Design
The Institute also held four workshops for managers of smaller enterprises in Itabashi on value-oriented product de- Support
Project

velopment from the consumer perspective. The entire series was attended by 17 managers in manufacturing and
other industries. Through workshops on user-focused product planning, the Institute provided a forum for discuss-
ing both business and community matters.
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Eﬂi.‘firﬁ&%%f&%ﬁ%% Projects for Kanto Bureau of Economy, Trade and Industry
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Tokyo Design & Craft Market 2013 at Tokyo Midtown brought together manufacturers, designers, and buyers to strike a good match in
business. Here, designers could directly approach the many manufacturers and traditional artisans and craftsmen—including Good De-
sign Award winners—who came from across Japan seeking their skills. Among the significant business opportunities available was a
chance to meet with buyers for a leading department store chain. The Institute took a flexible stance by allowing participants to talk with
an SMB consultant in advance or receive guidance at the venue. The valuable business support drew 30 exhibitors and an audience of
more than 500 to the successful one-day event.

TOKYO DESIGN & CRAFT MARKET 2013(6D <D 74 — S - BREHKE
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Denomination

ANBEPFEEABET YAV ikE S (R JDP)

Japan Institute of Design Promotion (Abbreviation: JDP)

& i
Establishment date

19694%F5H1H
May 1, 1969

FriEHh
Address

T107-6205 HER#MEXKIKRI-7-1 IV RFIY-FT—5F
5th Floor, Midtown Tower, 9-7-1 Akasaka, Minato-ku Tokyo, 107-6205
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Chairman
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Kazumasa Nagai
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Objective
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Contribution to the further promotion of industrial activities, cultural improvement of the daily life and wholesome de-
velopment of society through the encouragement of the design.
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. Encourages the training of the youth through the design.

. Promotes the welfare of aging society through the design.

. Promotes the safety of life through the design.

. Promotes the benefit of consumers through the design.

. Encourages the wholesome development of society through the design.

. Encourages the wholesome development of regional economic society through the design.
. Promotes the international mutual understanding through the design.

. Promotes the ecology through the design.

. And other relative promotions mentioned above.

O 00 NOYUL B WN =

2013%6RKRE
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2012 £E®EB oOfficers

AR Councilor
B RXEB Shintaro Ishijima
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President, Advanced Institute of Industrial Technology

Tsugio Ide

Professor, Nihon University Graduate School of Business

Yoshie Inaba
Dress Designer

Hiroshi Naito
President, Naito Architect & Associates

Keiichi Matsuo
President, Hakusan Porcelain Co., Ltd

Shuji Miyazaki

Executive (taking charge of management research), TOHO GAS., Ltd.

President
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Kazunori lizuka
Japan Institute of Design Promotion

Executive Director and Chief Operating Officer
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Shiro Aoki
Japan Institute of Design Promotion

Shigemi Katabami
Japan Institute of Design Promotion

Executive Director
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Toyoyuki Uematsu
Professor, Tohoku University of Art and Design

Leimei Julia Chiu
Professor, Musashino Art University

Maki Kunohe

Executive Director, Aomori Prefectural Tourism Federation

Kazuo Tanaka
Senior Adviser, GK Design Group

Kohei Nishiyama
Founder, Elephant Design Co., Ltd.

Matsutaro Fukumitsu
President, Fukumitsuya Sake Brewery

Fumikazu Masuda
Professor, Tokyo Zokei University

Hideichi Misono
Advisor, Tecno Art Research Co., Ltd.

Akiko Moriyama
Professor, Musashino Art University

=25 Auditor
FE 5hE Kodo Hirano
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President, Kodo Hirano Tax Accountant Office

Yukimitsu Watabe
President, Watabe Accountant Office



THAVIREXYNT—

E1 V5 ANUTILT Y1 Vv HisBES
ERIZ 2= —yayTHr U RER
B v FIU 7T —EikinEs
FHAY IV AR=IHI VI

EETHI VI~

1 EEBBEABLIRES

71 VEVERESRRS REHAtEYI—
TYRTHA Y - A—ZRSUT

BAERE

NBHFEEABRA VT ZANIZILTF A —HS
AWHEEABRA Y TVT7 T F—a
DEUEEABRT 74 v I T~
ABHEEAARY ST RTH1 U HE
ABEHEEABEY AV TV B
ABUMEABRY 2T —THAF— R
—REMEABREET I Vi
ABHEEABR/NY T —I T VB
—REMEABFERET VT VB
—RHEEABERT VAV REHS
BATY Y EERBRAE

BATYA V2R

EHFEAMIE2013F6ARRORITICELTVERT,

Promotion Network

International Council of Societies of Industrial Design / ICSID
International Council of Communication Design / ICOGRADA
International Federation of Interior Architects Designers / IF|
Design Singapore Council / DSG

Hong Kong Design Centre / HKDC

Korea Institute of Design Promotion / KIDP

Taiwan Design Center / TDC

India Design Council / IDC

Department of International Trade Promotion / DITP

Center for International Trade Expositions and Missions / CITEM

GOOD DESIGN AUSTRALIA

The Ministry of Economy, Trade and Industry / METI
Japan Industrial Designers’ Association / JIDA
Japan Interior Designers’ Association / JID

Japan Graphic Designers’ Association / JAGDA
Japan Craft Design Association / JCDA

Japan Sign Design Association / JSDA

Japan Jewellery Designers’ Association / JJDA
Japan Design Space Association / DSA

Japan Package Design Association / JPDA

Japan Commercial Environmental Design Association / JCD
Japan Design Protect Association / JDPA

Japan Design Business Co-operative Body / JDB

Japanese Society for the Science of Design / JSSD
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2012 EEEWJ%E Members
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Becoming a supporting member of JDP is a way to show approval for the Institute’s mission of seeking out and encouraging the kind of
design needed to build a new and better society. Members have supported the Good Design Awards and all facets of design promotion
since the program was privatized in 1969.

Society in the 21st century needs good design in many respects. Supporting members help the Institute make a difference around the
world and contribute to the formation of a new design industry, shedding light on design that meets current needs as the industry takes

on work of even greater public value.
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Financial Information
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