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SREE a Message from Chairman

BAT A VIRESE. BATHE—DRE T 7TATE—Ya v BB UTT Y/ Y OHSNBEREREREICAT OEFICRDEATW
FY. 204FERBERFETHZVYRTYAVEEZERIC. BREEVTER ZHERBEOEELGE BRATEZKOEEEREW L
FUrco SAICIFEHEICGOOD DESIGN STOREZFR L. 7Y FRBICEF 2T Y RT YAV EBDLEBRAEEWURELTOREZRBLE LT,
Zheedlc, BIRRPEERBRECDOHEZBULHERPRTEANY N BETOVSLZEMTRET 2BE Ty RTHFAVEE TH
KOTHA 1 ZT7E—INTBIEILBEDH U,

icBiE. THAUPHRODARDESVICRDNT ZENTERVNSDTHD, THFA VDA PHREERRICER. EBSERILz2HR
MESEERLELNS. —BEDAINYNOHBEST, HE5EFEERELLT (Y TOE—2avOEIZRELTNET, 2OLKR—
R2BUTIEDZS LD EADERBRELTATENFTENTT,

As Japan's only comprehensive design promotion organization, the Japan Institute of Design Promotion undertakes activities aimed at
popularizing and developing design throughout society. In FY2014, we conducted numerous projects both within Japan and overseas,
most notably our core project, the Good Design Award, as well as exhibitions and programs undertaken in collaboration with administra-

tive bodies and educational institutions. In May, we opened the Good Design Store in Hong Kong to serve as a base for promoting and

publicizing the Good Design Award in Asia.

In addition, we have sought to promote the Good Design Award and Japanese design by organizing exhibitions, sales events, and educa-

tional programs across the country, working in partnership with local governments and industrial organizations.

Design is essential to the lives of everyone across the globe; as such, we take pride in our social mission of communicating to society the
power and potential of design, striving to ensure that it becomes firmly established in our communities. In doing so, we aim not only to
organize one-off events, but also to establish design promotion as an endeavor that makes full use of all kinds of techniques. We hope

that this report will provide you with an overall picture of our activities in these areas.

ABPFFEAAET VA VIRES
SR IEREE

Japan Institute of Design Promotion
Chairman Motomi Kawakami

U RS
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HEEREE A Message from President

TRIUREFEANORINOCEEZBDHDOHBILBLLEIFTET,

2014FEEICSETIE. EATHEHRDERDOLEHKIAELTGOOD DESIGN STOREZFHBDPMQICRIRWLE LI, EEBDOHFLLY
VIATF17HEHREVTEESNZPMQN S, Y RFHAVEZEF YA Y PHROTFT A Y OBRERKET DI LIC LD, KTFITIC
NIBEBIRNMEARFSINTVE T, 2OGOOD DESIGN STOREICDWTIE, 8MNFZHEXUTHRLREAEI SFFZ2H > TRIT
ANSNTED, 3IEHET7ITESH TORBABRELRIL. Yv/\UFHFAYDIZ 225 —vayDOR—AELTERBI B TLELL
EEZTHBNET,

FRBECTHIVYRTHFAVEICODEXEL UG, BEEAZEZERCABSETRZERICLZAFOHET, ChETERINTE
BEDRAPFEZISICAERCSCIBHZRZ CENTEH U, EERBBREVLTUEIAARDELRZTYRTFTHFIVRERTED, X
TATHRETHOREREBEBDE U, BAENOREEZOXEEEZENETZ7OI I NORBYL. BRRCEERBEEDEE
IC&BEMTORE -RFARY NORERE, BRTOS Y RFPHFA Y EORMIBRE FHA Y HBOEELICEBBRICIDBATEN
DFUT,

COLR—=KFTE. ZNE52014FEDLURDEELEICHITIERBEEZCBEVWCLITET, Y20ESRELEEIC. THIVEDSEIR
FORRICOWTERDERO—BEBNNIEENTT,

We would like to express our sincere gratitude for your unstinting support for this Institute's work.

In FY2014, the Institute opened the Good Design Store in Hong Kong's PMQ, its first permanent overseas base for publicizing good de-
sign. PMQ is attracting attention as the new home of creativity in Hong Kong, so it is anticipated that this location will provide a boost to
our efforts to spread the word about Good Design Award-winning designs and Japanese design trends throughout Asia. Since its open-
ing, the Good Design Store has been roundly acclaimed, so we will consider opening similar stores in other parts of Asia, using these as
bases for communicating Japanese design to a wider audience.

Under the guidance of Judging Committee Chairman Naoto Fukasawa and Vice Chairman Taku Satoh, we have been able to further en-
hance the viewpoints and techniques developed to date for the screening of entries for the Good Design Award, our core project. The
fact that an item of industrial equipment won the Good Design Grand Award for the first time in many years attracted considerable me-
dia interest. We have actively striven to increase recognition of the Good Design Award and breathe new life into the field of design in
Japan, through such endeavors as launching a project aimed at supporting and revitalizing our nation's furniture industry, and working
in partnership with local governments and industrial organizations to hold exhibitions and sales events across the country.

This report details the activities that the Institute has undertaken in implementing these projects during FY2014. We hope that it will
provide you with a better understanding of both the role played by the Institute and the current state of design.

ABPFFEAAET VA VIRES

( ‘ HER RIFNE

! Japan Institute of Design Promotion
President Kazunori Izuka

SR v A &
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EZI:;'*T{V?E%@&%U Institute Vision

JDP

RABRPFEABRT P VIRER(E, RENRT YAV TOE—Y a3V EBSHATH—OHETT, S5FU LOEBEREESED Ty
RFHFAVE O FHAYVOETHIZERIVRI VUMD ST AV ORERZRET D TRRIVRY IV - FHAUN\T 2L, T
AYNELHRICEWTERIN, EFZOIXIERBATEMTEDNENZHIC, THAVICEDIBREPAL- St 2% XETIE
EETO>TVWET,

WE, FHA VBRSO EIEZRER TEAINDLSICH>TVET, FICHBARTIE. 2011FORAAREXOFEELRE. FFLWHES
BEBELLSETIRENBED, THAUDFO>TWBRHDTEERARIETZAY. 12225 —Y a3V RETINICEBLEODE
HDEZLDBETHLENDESICHEDE L, TEIC BEPTRICT YA Y ERDANKISEWS Z—XHBELTWET, BEAT Y1V iRE
KT 5L Z—ANDORIGEEDBIC, THA YDA THEDREP T —VICEATEENTZIENEETHDIEEITVWET, 2D
fe®lc, AV ZEBHELEOAI 22T DRIK. BEDOHRICIU > THAVICLZ T IV RBREORER, OO PEERKBO/OE
RCFHAF—DHERRSEEZEEDEIE. BELGTHAYIYRIAY N EBSAMOBR AL ICHBEMPICEDBATVET,
EEOMDEHEF. THIYOFHUWIEEZSIEHTHALEWZIET, NS5 ZZ BROFLEIF TR HRICAFT TRELER
ERUVTWKZEICEENBD T, Afcbld. BENBLWI Y7 EIGUHETIHRADIUI (Y —P ¥ KEMELERLE &EE
LT70Yz VR EEDHDEEDIC, ZORRZEKRETZIZET THAUDELESTXI YN EIDZLDANEZ TESHIRBIETD
REDHZEELTVET,

The Institute is the only organization in Japan involved in comprehensive design promotion. By supporting the design community at indi-
vidual, corporate, and regional levels, we encourage public appreciation of design and promote effective design in many fields. One form
of support is the venerable Good Design Awards, held for more than 55 years. Another is reaching people from the Design Hub, located
in the design mecca of Tokyo Midtown, to demonstrate the potential of design.

Good design now enriches society in many, many ways. In Japan, pursuit of a new social vision gained momentum in the wake of the di-
saster in 2011, with many projects tapping the power of design to make the invisible visible and stimulate dialogue. There is a growing
need for inspired design in the public and private sectors. Besides meeting this need, the Institute also believes that people must be mo-
tivated to apply the power of design in addressing social issues. Our work therefore involves fostering design-oriented communities, of-
fering guidance in practical, brand-building design, creating opportunities to apply expert design in production and business develop-
ment, and cultivating workforces capable of sophisticated design management.

Institute programs and initiatives might also be described as attempts to tap new potential in design, which is precisely why sharing our
story and achievements not only in Japan but internationally is significant. In burgeoning Asian markets and around the world, the Insti-
tute will remain an ally of the creative community and design-savvy members of industry and academia, as we call widespread attention
to achievements from our joint projects. On a global scale, this is how we are paving the way for more people to enjoy the advantages of
good design.
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BEFHFAVIREESDEEHBREE Core Programs and Projects

TJyRFHFAL2VE Good Design Award

HAZREKITZT TV FE - HEROEBE LT 1957FDRIFRLERDN40,0008 U LD TEWF Y1) ZEHHULTEE U, SHAT
BTYRTHAVEONRIF. BREFCHEE, VIR TOFTVT— 3y FTHAUINERASINLTOI I MR E HRDHSK
BRBICRATED AMRET AV ZFEU DB 25—y 3y - Y—ILEBROTVET,

Japan’s leading platform for design evaluation and commendation since 1957, the program has recognized design excellence in more
than 40,000 winning entries. In response to the expanding boundaries of design, awards are given to commercial products and many

other entries, including architecture, software, and carefully designed projects all kinds. The G-Mark logo attests to design that brings
these things into our lives in better ways.

,ﬁ 9* $ % International Activities

BHICTIT7HIEZTRIC. NADREFRKEEDEE - HRAKFICEDEHRNS, VY RTFHFAVEPBRO T 1Y OBNZBNELEE
TROFME EIRIANN —RY3—ADOSMN, EHOTFAVEDEERE, THAVICEHTIAMIR - BREEHEEZFVITTVET,
With a focus in Asia, the Institute works with foreign and domestic organizations to hold exhibitions introducing the Good Design

Awards and Japanese design, attend trade shows, support national design award programs, participate in design exchanges, and publi-
cize design information.

[LEREZX Design Promotion and Publicity
FHAVRYNT—IDMBRTH 2 RRIYRI IV -FHAUNT ) TORRE|PEI S — 7= Yav 7R EDREEEZFUHE UL,
THAVICE I BBERELHINKEITZLODEFHZERLUTNET,

Throughout the year, the Institute shares design information with the public at exhibitions, seminars, and workshops mainly held at Tokyo
Midtown Design Hub, the center of our design network.

EXREBEXIEEZE Disaster Recovery

20MNFICREVCRAFRKBROB K MOEFEEXOERIFEZENE UVEETI, RILMAERBREDA-—N—P TV —Zx
REVETTUTPIARTHA0TOY I M Z8IC. WAMICETET TV DFEP, ERICAF LT TNV IBOBMESELRIANREE
THEEICHDBATNE T,

This initiative supports economic and industrial recovery in areas affected by the 2011 disaster. Designers and manufacturers in Ibaraki and

Tohoku prefectures benefit from the Center’s multifaceted Area Aid Design Project, while Center publicity keeps the public informed about
design activities in disaster areas and the design community’s recovery efforts.

AETOFT—3>VEE Ccommissioned Projects

RRBZIEFCHETIERAPETRETREAISOEFRICEDIVWT, FHAVEEALCHER - CEOYREEEZIB>TVWET,

Commissioned design projects proposed and managed by the Institute meet the needs of the Tokyo Metropolitan Government and other
administrative bodies and agencies.
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TJYRTFHAVEERE
Good Design Award

GOOD
DESIGN

TYRTHA VR EHSERFHRABRICHESLERLEE HS0XRRZEEL. EXBITHS TAB -~E-BIE- B - /IE) ICE
DWRERBREBEZITV. BEEINEBNLT YAV ERD GUSNERT 2cHDEE T,

20FEQTYRTHAVEEREGF REICESBEOXRBICAITLHEDFKRL. REEFFOBRICEIFLTIOE—Y 3 #iE
DRILEERERICALE DT T REEZRALI LU,

The Good Design Award is a movement aimed at enriching and bringing sustainability to our lives, industry, and society by screening de-
signs fairly on the basis of our guiding principles of “Humanity, Honesty, Innovation, Esthetics, and Ethics,” selecting outstanding designs
that deserve recognition and promoting them widely throughout society.

For the FY2014 Good Design Award, we undertook various projects focused on two key priorities: enhancing the system to ensure an up-
to-date screening system and reinforcing the promotion functions of the award scheme in order to maximize the benefits to winners of
the Good Design Award.

EHEIR I Trendsin Program Participation

Q01AEES Y RF YA VB, 2014F48158MSEEAZFAT. 1081BCSEBEREER
£LE L, BENRESUNROURELTOBITT, ”‘»"Y

o A
FEIRHCI601M N lb
REH, 2580 e

REMEH 8011

—
X100 1HOEEEZERRRIC. IEBEEDHEICIDZERROWMD FTIF 1N RELE L, ‘ % '\ \
Sy RFHA Y- RZRMO00: 1004 ﬁ
ZyRFHA KBGO N
BHAKREXKEETIEBSEFEERTOZE 554 = ___4

BATHAVEEEICLZIM A VR - IUHAR—ILDSDEEICLEZZE 364
HAZE7 Yy 7—tDHREBE AV FHA UL I3V BERRKRISOZE 214 ’._
TYRFHAY - AV T4 T7 TV E 254 n

SENREEROED, ON6OELMRICRVE U, RITERAORMEANsREFD 7 IR ERERRO V500

BEICEYIICEN SN YR BEZMOIEBATED TV IZFIV IO TSIy
RERBICEDLIBLAVWERENT AV DRECFEZRAVWSKSICB I EMNIMINRI T U, £fe. Y RTFHA YV KREICIFEER
ORy hAEIEN., 1995FDRX—/\—O V21— —LIR. 18FERDERDZTERAKBR COREZELRDE U,

Submissions for the FY2014 Good Design Award began to be accepted on April 15, 2014 and the results were announced on October 1.
The figures for entries and award winners are as follows.
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Number of entries eligible for screening: 3,601

Number of winning entries: 1,258*

Number of companies winning awards: 801

*One entry was withdrawn at the request of the applicant after the results were announced on October 1.

Number of entries included in the Good Design Best 100: 100

Number of candidates for the Good Design Grand Award: 9

Number of entries receiving awards in the special category for designs to support recovery in the aftermath of the Great East Japan
Earthquake: 55

Number of award-winning entries from Thailand, India, and Singapore via partnerships with overseas design award schemes: 36

Number of award-winning entries from among entries eligible for the Mekong Design Selection joint initiative with the ASEAN-Japan
Center: 21

Number of entries receiving the Good Design Long Life Design Award: 25

Other than Japan, the award-winning entries were drawn from a total of 16 countries and regions. Across all fields, the number of de-
signs that utilized the ability to develop and apply technologies appropriately in real-life situations grew, demonstrating that a wide
range of people involved in engineering, planning, and other aspects of development have become proficient in using design perspec-
tives and techniques. An industrial robot was selected for the Good Design Grand Award, marking the first time in 18 years that an item
of industrial equipment had received the Grand Award; the last item of this nature to receive this accolade was a supercomputer, in 1995.

EEDT— Evaluation Ideals

014FETYRTHAVER, FIEEICSIESHREFEZERICFREZEAR., BIZERIEBEREZMLIEBLE L, BEICHL>T R
ERBESRHNSE DVBOE, NEET—VICEITSh. INET THD) LI TENSNT W AL Z20HONEFEDBEICT A
LYKMNCBONTLD &SRR DOF T, RS, LBV I BICRZICKWEREEH T, B ELTWSDDTE
MEDLSBOMZEEIS L TN BIMNEBRLTWEZW EWSHEAREINE L,

EOEZ HEFE
HEDBREVCEEZOY—EEDERICHEN. THAUDRINIERE. BRI ENH R RU\—RILT) RiFIcEEFES
FEHRPAI 2= —yay, SESELREREMBTIZLODIY AT LA - HHEBBREANEZHFIELTVWET, SOLSRRREREZ.
2014 FEQ VY RTFHAVETE TFHAVZEAELTRZAD) EWSBERZITW. COAHICHR>TEEO7OLARIVISERED
EABBRECOVWTHRANGRBELZRD £ Uz,

IR EWNESIOEH
INFETTYRTYAVEDORBERICEEATIERICDOWTE. TTHAUNESUIcHAl ZHICEAIITZIT>TWE L, 20145E
DUTYRTFHAVETE LEROBERICEDE. "EEBICEVWTHTYIYOT7OCRZERT 2, LLWSBRANSKETETWE U .,

BEZEF1—NITILTVIORH
BEOERUEMLBSIVFHMOER S - 7OCRZIGEEEHEE TSI LZ2ENIC. BEZEICHUTERAULTCWSITHEDO A EYER %
EUEBERZEF1—MNIT7ILTv I EREULELR,

NELEBEDERM

SOBEBREEEITSCEZBANIC2013FELDEALL. BEELEEZENNEICLVERDEZITOBRASTHINEREE TR
LEUT. 2014FEFCONFREEARROIRBERKANSZRBESRPICHIEIL UL TEBTZI LI LD, BENROER%.
ESIRLE Uz, SEEONEREEICIINISUDEEENSMUE U,
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In FY2014, the Good Design Award Judging Committee was chaired by Naoto Fukasawa for the third year in succession, with Taku Satoh
serving as Vice Chair. Professor Fukasawa chose “quality of comfort” as the theme of this year's judging, stating that amid a situation in
which “functions” mediated by “objects” appeared directly in our daily lives, he wanted to “explore what kind of comfort the things that we
come into contact with bring us, including functions that are hard to see because they have no form.”

Evaluation Viewpoints and Methods

As IT has come to play an increasingly important role in society and industry has become more service-oriented, the focus of design too has
become more diverse, encompassing not only items with a concrete form (hardware), but also information, communication, and systems
and mechanisms for maintaining a variety of relationships. Given this situation, in the FY2014 Good Design Award, we redefined design to
regard it as a verb and undertook a fundamental review of the screening process and information requested of applicants in accordance
with this policy.

Revision of the Information Requested of Applicants

Until now, one of the things that applicants for the Good Design Award were asked to describe was the “utility of the design.” In the FY2014
Good Design Award, this was revised in order to “emphasize the design process in screening as well,” based on the aforementioned redefini-
tion.

Publication of the Tutorial Book for Judges

With the aim of improving the transparency of screening and giving applicants some insight into the viewpoints and process employed in
evaluation, we published the Tutorial Book for Judges, a booklet distributed to the judges that details evaluation viewpoints and methods.
Dialogue-Based Screening

We continued to employ the dialogue-based approach to screening introduced in FY2013 in order to facilitate more in-depth screening,
providing opportunities for a question and answer session through dialogue between the applicants and the judges. In FY2014, this dia-
logue was brought forward from the final day of the second round of screening, as had been the practice previously, to an earlier stage in
the Second Screening Panel's deliberations, promoting a better understanding of the designs under consideration. Around 45% of appli-
cants took part in the dialogue-based screening.

BEHEE Screenings

HDIKDDEEMVCEEDOY—ERLDERICHV., THEEDRZIBVWTTA V) BROIVATLPEHEMSZEHE > ToNRICH S HET]
BRIGHROESNTWET, CNSEBEX. 204FEDOTYRTFTHAIVEBE TR, SEIERDBHISHIICISREBEERZELLTE
IBUEUI, £, FRIEREOBEICBUTR. FIFEDTY RTFHA Y RESIVESERZENREZFN T T TF1FH—P, Ty RFHYA
VECEEBERRICHDI M- A VR IUAR—IOBERREGRE, 223BETANEEREELTRELE U,

ISEEOFEER EELOTY RTFHFAVEORMER LZBEMNIC, REHSTY RTHAVEADIGENE L HIROIGFEDIBMLT
WBHE, BE. EBICEVWTZREERZXRBELLED. BAERTRIRRICEVWIR-REERZXRELE U,

As manufacturing becomes more advanced and industry increasingly service-oriented, an appropriate response is required to entries fo-
cused on information, systems, and mechanisms involving “design with no visible form.” In light of this, 18 new judges from a variety of
fields were appointed to the panel for the FY2014 Good Design Award. In addition, when judging the various special awards, we invited
a total of 23 people to serve as guest judges, including designers who were involved in the design of the previous year's Good Design

Grand Award and Gold Awards, as well as those involved in the design award schemes in Thailand, India, and Singapore with which the
Good Design Award has partnered.

To improve convenience for applicants and increase the visibility of the Good Design Award, we held Second Screening Panel sessions in
Taiwan, South Korea, and Hong Kong, from which we have traditionally received numerous applications and where the number of new

applicants is also rising. In addition, within Japan, we held a local Second Screening Panel session in Niigata Prefecture.

G == B
BATOBRER(E AEB. H &)
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B Awards

TYRTFHAY - RZAMOOKDBEHENIFRHEREEZOHHIIUTOED TS,
TYRTHAVRKERNEREXRESR) (14

Ty RTHA VS E@REREEKRESR) 194

TYRTHAY - REDD TP VE@BEEXEBBREBRRERE) 1204
TYRTFTHFA - 5D IDTFHAVEFNEETREER) 144
TYRTFTHA Y - W IKDO T VE(HABIRBFRREE) 364
BEFYCVERAART T VIRERRRE) 264

The special awards and number of winners selected from among the Good Design Best 100 are as follows.
Good Design Grand Award: 1

Good Design Gold Award: 19

Design for the Future Award: 20

Good Design Award of Small and Medium Enterprises: 14

Good Design Award of the Japan Chamber of Commerce and Industry: 3
Special Award from the Chairman of JDP: 2

AWRILE Tugy

1
1.dp Quattro(¥y RFH1 v &H) 2.5\ aARV(RE) 3. BEMET/I—NE)
4, BIBRZBEER) 5. #%Z1>311(@) 6. THYN AT Ay KRTIVIv Ty v NUTY RTFHA 2 -REIDTHFAVE)
7. X—FIFa1—bHEAHER) 8. 9—NL-50Y—(R) 9. THOO(TYRTHAY - HDIKOTFTHFIVE
10. EHDBLCRIKH BORAZR(A) 11. YAMAP([&) 12 BRALEDD2014(y RTFHA Y g D<KOFH 1V H)
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TJyYRTFHFALY - RAM 100 Good Design Best100

IRTCDTYRTHA VERENROP THEEZERDSFHICHVHEZEL1006NZHELET, INS1004EEEREDBRME
BBEEDIT, SROEBDBOTHA V2R EITINYFI—IERDSBTHFAVELTREDITSNDHDTY, S5IKNZAMO0DFKY
EiE FEOZEOERILCHNMDSI. VY RTHAY - RIAMO0) BEZTOT—YavITERATEIENTEEXT,

Good Design Best 100 brings together the hundred finest examples of design awarded that year, from which special award winners are
later determined. Each can be viewed as setting high standards of design in their respective fields. Even those not ultimately honored

with a special award can capitalize on the prestige of the Good Design Best 100 in promotional activities.

E PLATTER |

1.E€//—h 2. Panasonic MC-JP500G¥YU—X 3. A¥—hIdrv0O KFRAZX:210-H500FHh 4. T5v5—
5. JALSKY NEXT 6. SEIRMDR HDR, 7. 7—VHIE 8. Lifelog7 7Uor—v3>v

TJYRFHALY « IvNZ—-ZXT77=Fr—tLI>ay

Good Design Japanese Furniture Selection

TYRTFHAVEZBLU T HADISNERET AV ZREHL #RICTOT—Yar I35 EZzBNIC2014FENSHBSNTA
VI hTY, BAEADREA—A—DBERATTAF DT HFA Y UeREDFHN S, TYRTFAVEBBEZENBEHUHRICER
EERBULER. 158’ ELIYavIicB RN, REREHTOA Y TUTANRY MR ETOBAMNMThNE U .

Launched in FY2014, this project aims to identify and promote outstanding examples of Japanese furniture design via the Good Design

Award. For the Furniture Selection, members of the Good Design Award jury chose 15 items of furniture designed by Japanese designers
or furniture makers working in Japan. These items were then showcased at furniture trade fairs and interior décor events.

/& f;::;s;\mﬁVERSDE FURNITURE
\/

SELECTION 2014

1. KISARAGI 2. bochair 3.V3A
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2014FED Ty

Promotion

THAVETRIEKHARCAT TT VAV OEREERZED IR RETYAVERBNIBRER TV RT TV

T
IF¥Eray(GR) OEEZFROIC. RATHE, RECELREZRBLE Ul HICHERREDEEICLZT YTV VERER
miRFE P, BReOEEICLHHRRE, AR DHBEICEDVWRENERERBSINTVET,

To ensure widespread promotion and awareness of design throughout society, award-winning entries from the FY2014 Good Design

Award were showcased at the Good Design Exhibition, as well as being featured at various trade fairs and sales events. In particular, we

undertook a number of initiatives in partnership with external organizations, including sales of Good Design Award-winning products at

commercial facilities and exhibitions held in collaboration with local governments.

TYRFHFAVIXIEY 322014 (BEET)
2014FETYRTFHAVESET YA e, REPERBEDT YAV ORDE
O EBHIEZELWTITOTHA Y DBNREZTSEREARYNELT, Ty
RFPALVIHEIEY 32014 ERRIYRY DY THRELE U,
KHA10A318(R) -11A4B(K)

RFRRIYRI YUY

RIS EH 240,662

RAMHE

&4 T\ AVEBRF 7 7z 7) Japan House7—2R 10819H-23H
8 E "DESIGN KOREA 2014, 11A6H-10H
HANFFT /A TUT SATRIAI VEVY, 11826H-28H
HE fShenzhen International Industrial Design Fairs  11829H-1282H
& TIDT Expo, Business of Design Weeki 12H48-6H
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2015%3H3H-6H

>R Tindia Design Mark Exhibition,
BHA M2s-#ME2015 (EH2)

AR s

#AO7RGOOD DESIGN STORE in Loft NEW CREATORS from PMQ, (B E3)
10A218-11A3H

SREE=#"GINZA FASHION WEEK <5LD 7Y RFH 1> 70's & NOW, (BH4)
108228-11A3H

EREAVI TOVISAT7THFAVIFIEY322014) (BEES)
10A318-11A3H

KAALIRIE 7y RFHA Y XILY T in ALIR) 2015%18218-26H
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BBEZEBRAYE—Y A Message from Chairman of Jury

SEEQVYRFHAVE, FTHTYRTHAY - RIAMOVCREMEINZERBFICKF2T 1Y ORRLIFMEBENBVWEDTUTR,
BRZEFCHBELT I Tr—3> AV TV, Y —ERREKEZE T BEVWHDZEICHBIZTFIVOERNINE T LI
BSHCIE>TWE U BEDORRICH > T SRIODTYRTFHAVEICEFTZT—ELT DD E) Z2IFFULA ZREEHDON
ZOFRERRICKWDDHZRDDIC. INETHEDICL>TENSINTWHBBEDEANT ML I MR EDEFDOFRICHEDNTZ L
SIKED WINMTZS UTBREDPARICE > TEVBEFNAL V. RVWEDTHZMD BN TWREEZ N S5TY, BILRZ2HDZNE
BOWIEITTERL HDEDHDEDRARY, ALHDEDHEEERNGREADDEVWEW ST BIERZIKWEAZEHTTFIrEndI L
T, EQOLSBOMZERILBICHLSUTKNZHODKREICHE>TVWET,

SEORERRICIE. LEZEREROBMCEEERELRHS, TNHBRZBMEF TR BEOLEZOHEP. —BMWICEIER
BRESNZERPRERBEVLEDDTRIESNIIBERBE, ROSNDZRAICTLTWNCBERTHZNEVWSHAEZH /T
AVEVTERSNEBFADNLBNSTROSNE Ufc, 2D EiF. BANRFEICOIEDE > TERLHDIKDOR - KT D, FafcBE0E
S5UDRICEYIICEMUCERTH B ESICEZSNE T, —KHEEFRNGHADETHUINCERDEENTIN AIDMENLY
L DHEKBEUSNZ2HDPY—ERBREZF/EIC/NY T =Y VI U THRICRBTEDIRENIFEETT, Z5LERENDRICIF. &
FOKTHAF TR ZVIZFPPTIVF—%IF06,. 7OVIINIEDZETOALEDOEICHZEDOTHAIVEBENRFS
n. BEDPBEESN TV EDIIDZET, ZO/RELT FILWEEDA VT SERDSIBTHAUHNBERICETNTETWS L
[CRHUTHRENRLSNE UL,

As showcased in the Good Design Best 100, the highly polished design across many fields in this year's program was very compelling. A
commitment to good design was clearer than ever in a broad range of entries, from products to architecture, software, content, and ser-

vices.

As our key theme in evaluation this year, we noted how entries afforded a sense of comfort. More than ever, the various functions that
designers' work provides us with must be convenient and strike a pleasant chord, as the familiar physical forms through which they used
to be conveyed gradually fade, giving way to more immediate forms of functionality in our lives. The tangible forms that things take is
not the only important consideration. Also important is how designers link things with other things, or how they bring people and things
together in interactive arrangements. To evaluate this design work that extends to the intangible, we explored the physical and psycho-
logical comfort afforded by entries.

Many of this year's winners apply advanced technologies or fabrication techniques, but they represent much more than simply technical
innovation. We commended the design insight of entries that are truly useful where they are used, whether in ordinary, everyday situa-
tions or in highly specialized medical or manufacturing scenarios.

This success can be attributed to technical and manufacturing expertise cultivated over many years in Japan finally coming to fruition in
fitting ways in our lives. Although some have lamented a perceived decline of Japanese industrial prowess internationally, the nation's
concerted ability to offer products or services in a convenient and satisfying package is sound.

We can probably trace this collective strength to the same kind of design thinking among project planners, designers, engineers, and all
contributors, who pursued clear objectives. As a result, this wellspring of good design that can pave the way for new lifestyles makes us

optimistic.

20145 Ty KFYA VHEEZRR
REEA

Chairman, 2014 Good Design Award
Naoto Fukasawa
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EEN

16 JYRFHYAVEDLRES
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ICEDE T,

18 JYRFHYAVEIHNZER

TYRFHAVER, BER. TEREER. £HBEHE. GV VERNZCI - TEEINTVET, BEHE. TYRFHFIVEGEER). TYRFYIVEZE
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FEEE TYRTHAVEOLEENSRBESNIBERDOSE. FHEETZERE. AREREVCEEMSOBNTRARLE T, XLEBER TR, EESAEORBT
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20 BENREROTHES
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International Activities

BEATF A VIRERIE. BAOT YAV ORANBTLEVRADB e, FH1 Y ZBUCEBRRRORECIDBATVNET, SHE T,
BICPZY7EERRIC. 7Y RTHAVEPBEADT YA VICETZBE/RAEFERILLTVET, S5 RECDLZTYRTHAVED
BEETE ST YA VA HBOFEZEN LT BATOTFAVEEERET YA VEREAOTIEICHOIMDBATVNET,
INSOEERRICHELTI. FEDOT T VEREREPAT(FEOEE - HEEEBRICEDZHIS, EREDRAE. EVXARE
TADE, AMZRAREBERAEEBEEEGNICREBLTVET,

Not only do Institute initiatives enhance Japanese design presence abroad, they also strengthen international ties through design. In re-
cent years, Asia has been our focus in sharing information on the Good Design Awards and Japanese design. Here, we help introduce
award programs and other facets of national design policy, applying proven methods of evaluation and promotion from the Good De-
sign Awards.

We partner with local design organizations and media in this work, which is mutually beneficial and takes many forms, including exhibi-
tions, trade shows, exchanges, and publicity.

[ = "GOOD DESIGN STORE DR
Opening of a Good Design Store in Hong Kong

HEROFHFA U PEROFENBVERTIZILEWUL HEROFHFA YOI LEVRERTEHIC GN—VETYRTFHAIVEDT IV Ty
VU ER B, 2014F5R1BICEEBDI UITA T+ TEEOFIR THBPMQMICGOOD DESIGN STOREZME L% LTz, GOOD
DESIGN STORER KW ERZERIEFHOLBMU AT, BEERCEENNBVEB TREARORT Y, BADTHF1vET—T&
TEERRZTVN, BEEN—RICAROT YA VBERONANBREEREEZZ T H>TVWET, T5IC. PYTFIKENDBER - EIRZ-A
MORY RT—0%EETHEEDIC, PY TP TOEYRABREERT 2REANDTBXELECE-TWET,

2014 FEIBEN200EEOZEERZRFTLUICEN HEITZF v I —TL28EIDLBEREERBLE L,

Given high demand for Japanese design and products in East Asia, on May 1, 2014, the Institute opened the Good Design Store at Hong
Kong's PMQ, a new hub for the creative industries. In doing so, the Institute aims to raise the profile of Japanese design, while also fur-
thering the branding of the G-Mark and the Good Design Award. The Institute's first promotional base to take the form of a permanent
shop, the Good Design Store takes advantage of Hong Kong's status as a market in which consumers are willing and able to buy well-de-
signed products. As well as selling award-winning items, it serves as a hub based in Hong Kong for promoting awareness of Japanese de-
sign overseas by holding exhibitions. In addition, it is helping to build information, business, and interpersonal networks that span Asia,
as well as providing distribution support to companies exploring the potential for expanding their business in Asia.

In FY2014, it sold around 200 award-winning product lines in total and held eight exhibitions in the attached gallery.

GOOD DESIGN STORE
H401, Block B, PMQ, No.35 Aberdeen Street, Central, Hong Kong

. H401

e
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( GOOD DESIGN STOREW
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GOOD DESIGN STORE{REIE

- What makes a Good Design? 5H1H-6H30H

- KOKOCH]I -sense of comfort- 78 1H-7H30H

-KIKOF by KIGI 8A1H-8830H

- NOMURA EXHIBITION — EIGHT FOR ONE 9H2H-10830H

- TOKYO CRAFTS & DESIGN 11A1H-11H29H

+SHOGO KISHINO EXHIBITION -it knit- 1282H-2015%1817H

- SUPPOSE EXHIBITION -MULTIPLE SCALE- 1B19H-2828H

- INHERITING THE FUNDAMENTALS, A NEW WAY OF CRAFTSMANSHIP, monmaya | Sendai tansu 383H-4B11H

1.GOOD DESIGN STORE 2. What makes a Good Design?

3. KOKOCH]I -sense of comfort- 4.SHOGO KISHINO EXHIBITION - it knit—
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B /RE¥ International Design Exhibitions

204FEEBE. FE. 1V RTYYRTHAVEET—VETZ2—BATOBRERABELE U, FiC. FEDORIITREIYRTFHIVE
DREERBREEHIC. BAABEZEOERBNAPILEYT—Y 3y 2ERBL, BRDFFAVICH T 2ELEEH DI EICRINLE
UTco

HARDX—D—PFHAF—Ic L2 BATBREOHEZENE ULE VX ABATAOHEETIE. Y NANBROF/NGEDT I 7
HXEZENICERALTVWSY L A - FE7Z Y F v INVEEO—RELT NYIVERF 77 7ICHE. TJAPAN HOUSE, ZRf
LEUTz, BB TIESEE &% BBusiness of Design WeekNDOHEEZTWE LTz,

In FY2014, the Institute held public exhibitions in Korea, China and India, under the theme of the Good Design Award. In particular, along
with the exhibition in Shenzhen, China of prize-winning works from the Good Design Award, presentations and introductions of works
were made by the Japanese jury members, proving successful in attracting interest in Japanese designs.

To help Japanese designers and manufacturers cultivate business overseas at trade shows, the Institute and Jetro organized “Japan
House” at the Bangkok International Gift Fair as part of Jetro's Asean Caravan project for smaller enterprises. Elsewhere, the Institute
participated in Hong Kong's annual Business of Design Week for the five time.

- % Tinternational Gift Fairn 108198~ 23H

- #&[E 'DESIGN KOREA 2014, 11868~ 10H

- E fShenzhen International Industrial Design Fairy 118298~ 1282H
- &% TIDT Expo, Business of Design Week) 1284H~ 6H

-« >R Tindia Design Mark Exhibition; 2015828208~ 22H

1-2. Shenzhen International Industrial Design Fair 3. IDT Expo, Business of Design Week

4. Inidia Design Mark Exhibition 5. DESIGN KOREA 2014 6. International Gift Fair
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4. 1VRELCIVAR-—ILOTHrVEEE - EEXIE
Support for Design Awards in Thailand, India, and Singapore
TYRTFHAVEDNEBEBEERERTA [ THA VIO RLYRE L AR A TP THAYI—0) BRIV AR T2V AR
TYRTHA U= 13 FNZNDOTTA VEORIRENSIEZMELTVWT 2014FESHEANSOEEEZBDIRE. EIF—
DOEME. TYRTFTHAVEZBERBRBEEDBNEEMLE L. INSOTHFAVEDZEE R, VY RFHFAVED—REENRIKRE
BO AV TP TFHFAYN—0, ETOVHR=ILTY RFHAUR—0, ILDOWTR. Ty RTFHA VEZENRIAZNZNOEICISET
BBRICEH. —REENRRSNZBEBEEBEZRITTVEY, 2014FERFCOFEZFABUCHERENSODREANDBEIEMU, T
YTATTHFAUR—=) 26th YV HR—IWITYRTHA Y=, Z8UDRELE U e THAVIIRLYRE AV TATFTHAY
N—=0. YVAR—NWITYRFHAUI—=IDEDTY RFHFA VEZERRIEORIHFICDIFDEH U,
The Good Design Award has partnerships with Thailand's Design Excellence Award, the India Design Mark, and the Singapore Good De-
sign Mark schemes, for which the Institute has provided ongoing support since each scheme was in its infancy. The Institute continued to
engage in cooperative activities in FY2014, dispatching jury members from Japan to assist with screening, organizing seminars, and host-
ing exhibitions of designs that have received the Good Design Award. The recipients of these awards are exempt from the initial screen-
ing examination for the Good Design Award, while those receiving a Good Design Award are eligible for a similar exemption if applying
for the India Design Mark or the Singapore Good Design Mark. The number of Japanese companies applying for these awards via this sys-
tem grew in FY2014, with six entries receiving the India Design Mark and eight being awarded the Singapore Good Design Mark. In

FY2014, a total of 36 entries that had won one of these three design awards went on to win a Good Design Award following the screen-
ing process.

) &

GOOD T
DEmark  DESIGN oo

3
1L AYRTOEIF— 2. IVHR-ILTOYYRITLA
3. BATORHERT
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ENERGENCY

1. AVTAPTHAUN—VEER 2 YVHARIWITYRTFHAIN—IEBER
3. Hathanger(Thai) 4. Zattelite Collection(Thai)
5. Squirrel Key ring(Thai) 6. Slalee(Thai)

7. Mobiliz(India) 8. Passenger Emergency Communication Units(Singapore)
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ol Desg
d Desiin iy

i
N

20145F6A(IC. 71 VEYOFTH 1V IREHEES "Design Center of the Philippiness EDE T, FYPA VIREERRICBET2HNIDOESE
(MOU) EfELE LI CORBICEDWVWT, 2015F2BICERIYRY I - FH 1> /\TTO MPhilippine Design Exhibition —
Movement 8ICH BRI D71 VEY FHA Y BIREMICHOLE U,

2014FENMBIKE. ML - AV FZANIVTFILTHAF—1B (ETMK) OFET2EICIEIRES NS TPV E Design Turkeys DIRME
BERIB AL BERDSOBEEZEDRESLVHFEZTVER U,

20158 2BICid. BBEOMEEASBIERERR LY Y- TP VIRBICETZ2HEEEEDEE (MOU) ZffELEL. BtV Y —
3. EBEIVCBEBEIEDOLANILZ Y BRNTIBICEITEHRFNBIEEZERLTED, SBREUREBHALTERERNICEFETHrUIxX
IRV SO, THAY AV TFINT AT BBEILETZTYRTHAIVEOTOT—Y 3V BREICHERATRDHEATHEET,

In June 2014, the Institute concluded a memorandum of understanding (MOU) with the Design Center of the Philippines concerning de-
sign promotion and exchange. Based on this MOU, the Institute cooperated in the organization of a February 2015 exhibition at Tokyo
Midtown Design Hub, entitled “Philippine Design Exhibition: Showcasing Philippine Design Today in the Work of Movement 8.”

In November 2014, the Institute dispatched a jury member from Japan to assist with screening and give a lecture at the Design Turkey In-
dustrial Design Awards, which are organized biennially by the Industrial Designers Society of Turkey (ETMK).

In February 2015, the Institute concluded an MOU with Taiwan's Metal Industries Research & Development Centre (MIRDC) concerning
collaboration in the field of design promotion. The MIRDC's goal is to promote the growth and upgrading of the country's metal and
metal-related industries, to enhance their competitiveness in the international market. The Institute will cooperate with the MIRDC on
joint initiatives aimed at promoting design management within companies, as well as undertaking design consulting and promoting the
Good Design Award in Taiwan.

1. Design Center of the Philippinesc ®MOU##E 2. Design Turkey TOFEESR
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XAV FHAL LI a3 2VEFEE  Mekong Design Selection Initiative

AV FHIvELIVavid. BEREBEEARTE7 YV —EOHRABEELT AVRI T FAR TvYN— AN FLDL vEHZ
MRIC201BFENSIREDE Ul ERICEWURMNARM, &Rl £FRIANZREZI T BEREELRTZRAL WS T Y1V 7
UIVTyRBEEOEBNGESZ. VY RTHFAVEZBUTXETZ LT NREOT Y VIREEBENABHESHZXETS
HEDTY,
2014FEDAIAVTFHA VLIV aviE 6BICBAD SHREBZ4 rEAT RINAF—EREL TV —FEZRBRLE U, 2D%TY
TFHAVEANDIGEZR T 216Dy RTF AV EZZELE UL, 10BICRER VYRTFAYIFIEY 32014 RIBT
ZEEOEEETV. SREORRORMPEEREDEREAML. ThS5EENUTEFREZEHERNTHBADISHRIEHEMM
MEDBRZIENDH. BROTF A F—oTF AV iREZHEE UFE U,

The Mekong Design Selection initiative began as a joint project with the ASEAN-Japan Center in FY2013, focusing on four countries:
Cambodia, Lao PDR, Myanmar, and Vietnam. The initiative aims to assist design promotion activities in the countries concerned and pro-
mote exports to Japan through the use of the Good Design Award to support international activities by design-oriented companies en-
gaged in production and sales efforts that are appropriate in the context of each country's traditional materials, craftsmanship, and way
of life.

In June, the Institute dispatched Japanese advisors to all four countries to undertake research for the FY2014 Mekong Design Selection.
Following the submission of applications, 21 entries received the Good Design Award. In October, the award-winning entries were exhib-
ited at the Good Design Exhibition 2014. In addition, information about the materials and manufacturing processes used in each compa-
ny's product was published and proposals from Japanese designers for designs using these items were solicited, with the aim of promot-
ing further expansion into markets in Japan and overseas, as well as increasing the value added.

1. BATOEZERR 2. Silk Accessories

3. Craft Works of mother of pearl and buffalo forns 4. Cambodian fabric products by village community
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BRI Educational Exchanges

2010FICE R EHFEOIMIRER LSV TFTERZD=FRICI D RO U AMBRICE T 2EHBEICEDE, 2014FIANSHIKRET,
AR T4 RN EVICRTEIOEFEERE MELABRT MV zhR6tE EBICRBLE U .
In 2010, the Institute concluded a partnership agreement with China's Zhejiang University and Chiba University concerning human re-

source development. Starting in September 2014, the Institute held seven intensive practical lectures at Zhejiang University on the sub-
ject of “Fusion and Originality in Design” focusing on case studies, in partnership with the 6 companies.

BALE—E
FV/ oA/ RASUHERRER /P IYEBERASH  AEETEXRE//\FV v 7KK/ ZEBEKARH

AT —F23F) « XF«47)IN—BFF — International Media Partnerships

BATOTYRT YA VBN ERMER LE BEDT T VICHIBERMBOEECZEEVL RERVYRT VI FIEY 3
22014) DATAFNX—hF—E LT BADENEFRSUHZBELE L., BR-RFELE - V-7 av7REDBMMICINA. EEEZEN
DAVIE1—REERBLE LI,

To increase the visibility of the Good Design Award overseas and stimulate the flow of information about Japanese design, the Institute
invited eight influential foreign media companies to be media partners for the Good Design Exhibition 2014. As well as reporting on the
exhibition, product marketing, and workshops, these media partners conducted interviews with the jury members.

- 2E AR

- 8E "Monthly DESIGN,

- FRE BRYIEXR)

- &% "Design Anthology

+ 7AUH TCore77,

+ X7 TDESIGN BUREAU.
- (%) 7 "DESIGN42DAY)

-TYanko Designi
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Design Promotion and Publicity

BRIYRYDY « FHFALVINTEZE Tokyo Midtown Design Hub

2007FICHABRENICRRIY R DY FTHAVNT R BRT A VIRER BRI 70y I 71 F— Tokyo Midtown
e REBFENMRZT YAV SUVID=ZENEREBZHEH 7TV IBROREFIUR T, BR D E S | G N
RBEETSHBEANR-RE ARERCPRIRBFHON—RERDZAVI—FaFL-THIY-UTVY

Uy —ZFERL G —FZ2BU T YAV ET N ETBRERYEI S — T—0Yav A h—0 Y3 —
REZBEEMNICERAL. BBl 2EMICETNBIEMNPBRORYRT—7, EUTHERELTVWETY,

At Tokyo Midtown Design Hub (opened in 2007), the Institute is joined by the Japan Graphic Designers Association (JAGDA) and Musash-
ino Art University Design Lounge. Together, the Hub's three tenants spread the word about design. The Hub provides a shared space for
exhibitions and other public events, not to mention a venue for research announcements and exchanges at the International Design Liai-
son Center. Visitors attend design exhibitions, seminars, workshops, talk shows, and a variety of other events held year-round. Hub
events inspire a thriving network of people and information.

B %® Design Exhibitions at the Design Hub

BERIYRIV-FHAUNT T 2014FEICONRNI0EIOBREZFBELE Ufc, DL BRI IC L2 0BEEE ICE D AEEMNSME.
SEEIC LB EREN2E. ATEEICEDHINEI2ETY, HAT YA VIRESTRERCEHEZEH T4NDrEREEEZEBYLE
Uiz,

Ten design exhibitions were held at the Hub in FY2014. Of these, five were held by Hub tenants, and two was held by an outside organi-
zation. The Institute itself planned and organized four events, including joint exhibitions with the other tenants.

ERAM TEEE RIBEHR
SBASEIRER "THA VNNV X~RED 201454848~ 5A11H BATYAViRES BRI ST74v 07 16,220\
THA EBBLBEITBAE~, Yo —ma RBRFEMAZTY1>-

SUVIILBARTEEE

BAE O - fRlcWsiAEWTHY 1>~ 5H17H~ 5825H BAY 2TV —-FH1+r—Hs 8,564\
RKETBHY1IU—~ HAY2IYU—

F—hE-BAY21IU—-FHrrIoR

Ta4YavE,

SRR TRE‘WINDOWSCAPE‘E~® 5H31H~ 6H15H BRI 5,252 A

OHRTOEINEIT/ FO—RE Ty

BAERER 'BADT STy FHA  6A20H~ 8A3H BAT 574 v FHAF—tHa 10,9134

22014,

FATEIREE "AR-2&E-FTH1Y, 8H29H~ 9H28H BAFYA VIRER BRI Z 710997 8,770\
Y1+ —tha RBRFERRKETH1>-
SUVIIRLZERGEEES

FASEIRERE TFADEAL—R2014, 10B4H~ 10H25H HAFHA ViRER 6,758 A

FEAEIPEE "WBIEE, 11A21H~12H25H REBENAZT IV -Z00Y 5,808 A

AR T—DNAICO UK FH1 > — 2015518108~ 1818H BEAIZ7NFH1 U Hs 8,564 A

SB54RIEAY ST N,

%55 "PHILIPPINE DESIGN 2H18H~3R1H HAFH1 ViRBR 1,916 A

EXHIBITIONL.

FS0EEERE TEWLWEIE/Nvo—Y  3H6H~3H29H BRI S 714w o071 —He 7,443\

Pavk O]
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1-2. ADEAE—R2014
3. PHILIPPINE DESIGN EXHIBITION
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RRIVKRIDY - FHAINT v X010 —7
Kids' Week at Tokyo Midtown Design Hub

BRIVYRYIY - FTHAUNT TREEESRILFESHMITERT— VY av7EEZHEELTVET, 2014FERNHEOT—IYav 7%
KRELEUT—02av7ORBERIIEE. TV — BETERERGERES TV EZBULREHE Y. REICLDIHEER
BEBDREBREDRTHEFER/RTVET,

Each year in August, the Hub holds a series of design workshops for children. 11 were held in FY2014, organized by academia, the private

sector, and individual designers. Here, topics in design set the stage for children's education and valuable CSR opportunities, making
Kids' Week a popular event.

T—02avTER ESiESN
3DRYEDH>TERITREMNTS 8A4H FHANRY VKRR
BEFTOBRIZIYRIDY ToTHEWRIAREE 8A5H BEFEMARZFTH1Y 500y
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24> BT HB LY XDHR, 8H8H HAHE=a>

REDOBHAIED 'WAISK) THEIFS | 8A9H PPP

EFEh, e—O— I TEROE—O—%2D<35 8H9H FHINHAY

THICHTHEFAT, 303 DBNCEHEDLBS ! THEFS! ! 8A10H iz

70023V T>TRAR???2~FIRENTY TH>THES~1 T 8A10H ( ) B( ) B( )b B
WES 1] RTEER

AYaL ~D<351 MyRMyRE~ 8H11H CEVREDBK
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International Design Liaison Center

AVI—=F2aFI - TP - UIV VY- BRAD T T VEERE YT U U BHERBOEEHE,. KEOT TV EBHDE
HERE, T VAMBRXEZENETZEIF—PIURIVL T—0YavT7REZRBIDMUATY, 2014FEF. HRABIC
LBEIRAEZIF—P, FTERERERICLZERT -3y BRNICERRT A VEBRREBEBLLEIF—LE THIVE
BEAMBRICEKETZ 7OV ILADRERBENTVNET, SSICREERAVICBFIRFIOT TV RRET —VEITBEBREIF—%H
BELHR U,

The activities of the International Design Liaison Center include promoting the programs of professional and academic design organiza-
tions from Japan and across the globe, as well as encouraging design activity in all its forms and organizing seminars, symposiums, and
workshops to support the professional development of designers. In FY2014, the Center organized a wide range of programs to support
the professional development of designers, including a business seminar hosted by Tokyo Metropolitan Government, international work-
shops hosted by Chiba University's graduate school, and a seminar led by an internationally renowned design strategist. In addition, the
Center hosted international seminars on the current state of design in the ROK and Germany.

204 ERBEOEEBEIF— YYRIY VL T—UY3v7 EREEE

Milano Salone Description 5814H Milano Salone Description
BT — BEOERHTYVEE 5815H BET Y1V IRER
FE—ORRT YV EAEIF— 5822H HREPNEERE AT
ERFHIYEIF— EEITZRAYV-iFFFrYT7T—R  6H25H iF Representative Office Japan
FEZERF T T—0yavT 7H30H~8RA1H TEXRZRERIFMIAEH
ERTFFr7—0vavZ(BR-AEFET—Ivavr/)  9A1H~9A2H TFEXRPRZRITAEMAIR
THAUXTZORT 7Y T4V T BRETHREK 9R10H BRAESHYAN—I—V VN IFIRT 7TV
ROFOFA47O0—701 FHAYVIVIZTIVTDRER 10A2H LIXILE AR

SDARIIZIS0EFEE Per Mollrup #AlEI+H— 10820H BEAYA Y TH1 Vs
Affective & Attractive Design Forest 118218 NMKRBRZ =M T2
VX By —2ABZRATCEREEIF— 12A817H TAVEY R

Liaison Center
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204FERFESERICHIBATAFRAFPREBEL T EARIT LAV —XZBETEF27TERELE L. ABEBIYRTH1 >
BEXEEE 170, BERERREE 40, BEEEEERERE 10, XFEEXEFE 40, 20 10T,

ATAT TORE - BEG FICTYRTHA Y RERECHIZRENPBROTLEREATT ORI L, Kle2BOMIB T L, Ty R
THAVEZREVCERICEIT 2R ED, RIFQEDHTEETERICITONTVLET,

In FY2014, the Institute issued 27 press releases to promote its initiatives in the Japanese media. There were 17 concerning the Good De-
sign Award programs, four concerning international programs, one concerning post-earthquake reconstruction support program, four
concerning projects commissioned by other bodies, and one concerning other news.

In terms of media coverage, several television programs covered the announcement of the winners of the Good Design Award. In addi-
tion, a number of prefectural newspapers and other local media provided coverage of individual winners of the Good Design Award in
each region of the country.

(TYRTFHAVEZERER /BAEREEEDT L £ AR
10818 newsevery(AXFLE)
10818 NEWS ZERO(BATFLE)
10A2H Oha! 4 NEWS LIVE(HATLE)
1082H PON/(BATLE)

11848 NEWSZERO(BEATLE)
11858 ®IFLTFLE(ZYFLE)
11B58 newsevery(HATLE)
11858 Ohal 4 NEWS LIVE(HAFLE)
11858 zIP(BATLE)

1MB218 <5UEHINHKHE)

(VY RTHAVEREDT L R
201582898 NEWS WEB(NHK##&)

—REFOBERFEFEUTE, IDPA—ILYAHY Y& A2EY DA 24EEHEE L@ Uz 7H4& 'DESIGN NEWS,) [FAE78H
DEFEEHZTVERL

Meanwhile, we continued to reach out to the public year-round in 2014, through 24 biweekly issues of the JDP Mail Magazine and 78 ar-
ticles posted on the Design News website.
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Disaster Recovery

ERXEFY1IEVY—FF%E Design Center for Reconstruction Assistance

EEXETVIUEY I 20NFICREVCRAXRRKBXE L MORFEEXDOERBEZ TV OANT

Area

XRY SCLEBNELIIR T L ORNR AR, S5, R ) SRROX =797 A
ENREULZEIOITL TP IARFYAV IOV IR, BHIC, 79 KPPV ERECERAOR :

RN LB, SRR SRR RAL TR o ma et DES) gn
T, SBIC I BT ZT P DE®, EERNE LT T A FODEREEHHELTHENR PrOJ ect
ETHEBICMOLATNET, e

Established after the disaster in 2011, the Center is a design-driven initiative to support economic and industrial recovery in affected ar-
eas. Designers and manufacturers in Ibaraki and the Tohoku prefectures of Akita, Aomori, Fukushima, Iwate, Miyagi, and Yamagata ben-
efit from the Center's multifaceted Area Aid Design Project, which creates business opportunities by introducing their design work and
business through the Good Design Awards, at domestic and overseas exhibitions, and in other ways. Meanwhile, Center publicity keeps
the publicinformed about design activities in disaster areas and how the design community is supporting recovery.

TJyRTFHLAVEBEEDEE Support through the Good Design Award

TYRTFHAVEADBREILDOVNT, HILOREXKBENSDIGHEEICH UTERZRIRT Z2RAEEZ2011ELDRBL. 2014FED
WMEUTEBLE U, COBBICED WY RTHAVEREIFSTH T, SEHIEZTHIRELE U,
In FY2014, the Institute continued to waive the fee for entering the Good Design Award for entrants from the six prefectures in the To-

hoku region, as well as entrants from Ibaraki Prefecture. This special measure has been in place since FY2011. Fifty-seven entries under
this system received a Good Design Award, seven of which received special awards.
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EHEFHLAVE Award Supporting Recovery
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To call international attention to a new facet of design in Japan supporting disaster recovery, 2 outstanding entries focused on rebuild-
ing that won a Good Design Award were also recognized with a special award from the chairman of JDP.
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BETFHALVILY T 2015 Reconstruction Design Marché
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In March 2015, the Institute held the Reconstruction Design Marché at Tokyo Midtown, providing 30 Tohoku businesses with the oppor-
tunity to exhibit and sell their products. The timber used for the booths at this event was donated to a group involved in building tree
houses in Kesennuma City, Miyagi, so that it can be put to good use locally.
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Commissioned Projects

RRAZTHEE Tokyo Metropolitan Government
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Some Institute projects are commissioned by the metropolitan government to harness the power of design in Tokyo. In FY2014, we held an

award competition and a series of lectures to promote business and market development by tapping the synergy between smaller local
enterprises' technical expertise and designers' creative vision.

RREVRXRATFHY AL 27T —R Tokyo Business Design Awards
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HIEBER12014FE R, SVAELLERL - SEEREBIEL. MHBE - 7Y Y2H, B&0 TOKYO DESIGN
BUSINESS DESIGN AWARD
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Taking the technologies and materials of Tokyo-based manufacturing SMEs as its themes, the Tokyo Business Design Award calls on design-
ers nationwide to submit proposals for designs that develop novel uses for these themes. The goal of this competition is to provide support
aimed at bringing new business to fruition by matching SMEs with designers.

In FY2014, the third year of the contest, support was enhanced in the area of intellectual property strategy and design contracts, as well as
market cultivation, in order to encourage projects even better suited to commercialization and business development. As a result, of the
104 entries received, one was awarded first prize, two received awards for excellence, and 11 received category awards. Compared with
the previous contest, there was a marked increase in the number of entries yielding concrete results, with five entries being translated into
business initiatives.
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TFHAVAVFILTa VT BE Design Consulting Lectures
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Launched in 2012, the Tokyo Design Exercise design consulting course is a professional course that enables designers to cultivate the
knowledge and perspectives required to develop their designs in partnership with SMEs. The course aims to cultivate designers as produc-
ers who not only have the ability to carry out practical design tasks, but are also equipped with the full range of business and project man-
agement skills, covering everything from planning to marketing and PR. The eight lectures held in FY2014 were organized in accordance
with the manufacturing development process, divided into the themes of planning and development, intellectual property and contracts,
sales and market analysis, and advertising and PR.

TOKYO DESIGN EXERCISE
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BRRTHYA2 2020 74 —F L Tokyo Design 2020
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Japan Institute of Design Promotion, the Japan Graphic Designers Association, the Japan Industrial Designers’ Association, the Japan
Sign Design Association, and the Japanese Society for the Science of Design together established the Tokyo Design 2020 Forum in
FY2013. Taking the opportunity offered by the forthcoming Olympics and Paralympics, this organization is examining a wide range of
approaches to urban design in general, as well as continuing to hold research conferences and forums for the general public, with the
aim of providing constructive recommendations from a design perspective. In FY2014, the organization held a total of three programs in
partnership with educational institutions.
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B E Organization Data
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Denomination

AP EEABET YAV iRE S (BEHR: JDP)

Japan Institute of Design Promotion (Abbreviation: JDP)

& i
Establishment date

19694%F5H1H
May 1, 1969

FriEHh
Address

T107-6205 HER#MEXKRIKRI-7-1 SyRF I - 57— 5F
5th Floor, Midtown Tower, 9-7-1 Akasaka, Minato-ku Tokyo, 107-6205

= R

Chairman

Lt =
Motomi Kawakami

B ®
Objective

THAYVDOE LZRZBCEICE>T BEEFHDOISHBDEELEFOXNE LE L HREBROBREBERICTEST
52 &,

Contribution to the further promotion of industrial activities, cultural improvement of the daily life and wholesome de-
velopment of society through the encouragement of the design.

ES S

Objective & Service
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. Encourages the training of the youth through the design.

. Promotes the welfare of aging society through the design.

. Promotes the safety of life through the design.

. Promotes the benefit of consumers through the design.

. Encourages the wholesome development of society through the design.

. Encourages the wholesome development of regional economic society through the design.
. Promotes the international mutual understanding through the design.

. Promotes the ecology through the design.

. And other relative promotions mentioned above.
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2014 E£E®E Officers

AR Councilor
B RXEB Shintaro Ishijima
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BER

President, Advanced Institute of Industrial Technology

Tsugio Ide
School Master of Asian Communication, Japan China Management School

Yoshie Inaba
Dress Designer

Hiroshi Naito
President, Naito Architect & Associates

Keiichi Matsuo
President, Hakusan Porcelain Co., Ltd

Shuji Miyazaki
Managing Executive Officer, TOHO GAS., Ltd.

President

BRIR &
AFEFFREABRT YA VIREIS

BBES

Kazunori lizuka
Japan Institute of Design Promotion

Executive Director and Chief Operating Officer

BEAR EEB
RBEHFEABRT YA VIRES

Rk LT
ABEFEABET VA ViRER

Shiro Aoki
Japan Institute of Design Promotion

Mitsuyoshi Saito
Japan Institute of Design Promotion

E= Executive Director

hF Eff Maki Kunohe

SARITBEZBREER Chairperson of Hirosaki City Board of Education
B —1f Kazuo Tanaka

HRABRUCKA Y F RN U ZILTH 1 Y RREWERLR

LigeihA
CHUNG KOOK HYUN DESIGNING NETWORK

L BT
ELEPHANT DESIGN HOLDINGS#=H &4t AREUHSR

Bt HAKER
HASHBAE RRIHRIER

M XA
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President, GK Industrial Design Incorporated

Chung, Kook Hyu
CHUNG KOOK HYUN DESIGNING NETWORK

Kohei Nishiyama
CEO, ELEPHANT DESIGN HOLDINGS co., Itd.

Matsutaro Fukumitsu
President, Fukumitsuya Sake Brewery

Fumikazu Masuda
Professor, Tokyo Zokei University

Akiko Moriyama
Professor, Musashino Art University

Shinichi Yamamura
President, COBO DESIGN CO., LTD.

Makoto Watanabe
Vice President, Chiba University

=25 Auditor
FE 5hE Kodo Hirano

TFEINERBLT BT IR

AR AT
EAETRHM IR
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President, Kodo Hirano Tax Accountant Office

Yukimitsu Watabe
President, Watabe Accountant Office
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Promotion Network

International Council of Societies of Industrial Design / ICSID
International Council of Communication Design / ICOGRADA

International Federation of Interior Architects Designers / IFI

Center for International Trade Expositions and Missions / CITEM

Design Center of the Philippines

Department of International Trade Promotion / DITP
Design Singapore Council / DSG

Design Business ChamberSingapore / DBCS

Design and Crafts Council of Ireland / DCCol

Swiss Society of Engineers and Architects / SIA
GOOD DESIGN AUSTRALIA

Hong Kong Design Centre / HKDC

The Hong Kong Trade Development Council / HKTDC
India Design Council / IDC

Korea Institute of Design Promotion / KIDP

Seoul Design Foundation / SDF

Taiwan Design Center / TDC

Metal Industries Research & Development Centre / MIRDC
Japan Industrial Designers' Association / JIDA
Japan Interior Designer's Association / JID

Japan Craft Design Association / JCDA

Japan Package Design Association / JPDA

Japan Graphic Designers Association / JAGDA
Japan Jewellery Designers Association / JIDA
Japan Sign Design Association / SDA

Japan Design Space Association / DSA

Japan Design Protect Association / JDPA

Japan Design Business Co-operative Body / JDB

Japanese Society for the Science of Design / JSSD
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2014 FEEBBIEE

Members
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Becoming a supporting member of JDP is a way to show approval for the Institute’s mission of seeking out and encouraging the kind of

design needed to build a new and better society. Members have supported the Good Design Awards and all facets of design promotion

since the program was privatized in 1969.

Society in the 21st century needs good design in many respects. Supporting members help the Institute make a difference around the

world and contribute to the formation of a new design industry, shedding light on design that meets current needs as the industry takes

on work of even greater public value.
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IJyRFHFAL> « 7T O— Good Design Fellow

TYRTFHAY - T7zO—3 FTYRTHAVEZRBUHET BT A VIRBIESHICEVWTELWHEZEITLAICESNSTSELT
2013FEN SRS NE L, 2014FEEEF TEDIRICEESNE U,

Established in FY2013, the title of Good Design Fellow is awarded to those who have demonstrated remarkable achievements in the
Good Design Award and other design promotion activities. In FY2014, the title was awarded to the following three individuals.

YohU <3k

EMR KA/ LUYINTTAIVE RFK
Makoto Saito

Artist / Makoto Saito Design Office Inc.

Apex Lin, Pang-soong

7274y 7Y 4F— Taiwan Asia University & Xiamen University
Apex Lin, Pang-soong

Graphic Designer / Taiwan Asia University & Xiamen University

Tony K. M. Chang
1> FTUFPTFH1F— Taiwan Design Center

Tony K. M. Chang
Interior Designer / Taiwan Design Center
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2014 FE#E -HBE - HHEE Support Project List
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